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No gift ever so completely matched the spirit of 
Christmas as the miraculous MOTOROLA table model 
VT71 TELEVISION receiver. Here is the wonder 

of wonders! News, sports, drama, comedy... 

in your living room as it happens. ..with 

famous people in famous places! The 

Motorola Golden View picture is star 

bright, crisp and sharp! The receiver is 

so light (26' lbs.) you can move it from 


room to room and installation is quick “. 


and easy. You can have it in time for 


the big Christmas Holiday programs, 
and at a price all can afford. $] 8995* 


* Federal Excise Tax $1.30 


Table Radio-Phonograph. 
“Floating Action” changer 
handles ten 10” or eight 
12” records. Model 68F11 


Thrilling Beauty, Low 
Price. New table radio in 
six decorator colors. Pow- 
erful ... rich tone. 

Model 58R11 


Playmate Jr. Tiny... light 
... powerful -. . wonderful 
rone!AC/DC, Battery (bat- 
teries extra). Model SA7A 


6-in-1 Console. Televi- 
sion, Automatic Phono- 
graph for standard (or Long 
Playing) records. FM-AM 
radio plus record storage. 

Model VF103 


Gorgeous Table Model. 
Shows constant, crystal- 
cleat pictures. Hand-tubbed 
Furniture Styled cabinet. 

Model VT105 


i 
MOTOROLA INC. * CHICAGO 51, ILLINOIS lb 


Prices slightly higher in south and west. Installation extra on all television receivers. See Classified Phone Book for name of nearest Motorola Dealer. Prices subject to change without notice. 








SAFLEX CONTROL SYSTEM LIGHTS THE PATH AHEAD 


The Saflex lighting control system—at no additional cost—makes 
it possible to provide the home owner with more convenient and 
more flexible control of lighting. 

Because the Saflex system operates on 24 volts, A.C., it eliminates 
the necessity of installing electric metallic tubing to the control 
switches. Since it is a multiple system utilizing three wire control it 
eliminates the use of 3 way or 4 way switches. It is, therefore, 
economically practical to install light control points at every en- 
trance to every room. 


The system is readily adaptable to a remote or master control 





system. 


The Saflex control switches are 24 volt, A.C., single pole, double throw, automatic 
center position return, lever type. 

The Saflex Relay is delivered complete with mounting bracket and is installed in 
the fixture outlet box or in the receptacie box. Control wires can be extended to 


any number of control points at a minimum of cost. 


APPROVED BY UNDERWRITERS LABORATORIES 





Write for new, complete manual with installation illustrations. 


P. O. Box 2115, Terminal Annex, Los Angeles 54, California 


SQUARE [) COMPANY 


DETROIT : MILWAUKEE . LOS ANGELES 





SQUARE O CANADA, LTD., TORONTO, ONTARIO + SQUARE D de MEXICO, S.A. MEXICO CITY, D.F. 





bronze 


@ A striking effect of spaciousness and beauty was 
achieved in the lobby of the new Esso Building at 
Rockefeller Center by continuity of line and material 
from indoors to outdoors. 

Along the entire length of the two-story lobby the 
walls are faced with large panels of Architectural 
Bronze. These walls continue, in an unbroken line, 
past the glass entrance walls to form a part of the 
bronze frame around the entrance. Thus indoor and 
outdoor areas seem to merge into a vast hall, pene- 
trated only by the banks of elevators in its center. 

Architectural Bronze panels provided the ideal 
material for this unusual installation because of their 
suitability for use indoors or outdoors. In addition, 
they will facilitate any future alterations which might 
require changes in the location of the doors along 
the lobby walls. And, of course, Architectural Bronze 
with its warm golden color, fits into the overall 
architectural pattern of Rockefeller Center, where 
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70,000 pounds of Revere Architectural Bronze sheets were 
used in the lobby and entrances of the new Esso Build- 
ing at Rockefeller Center. Photos above show both 
entrances and a section of the wall inside the lobby. 


magic 


this metal is used generously on all of the buildings, 

Revere Copper and Brass Incorporated supplied 
these bronze panels—more than 70,000 pounds in 
sizes up to 48” x 144”, all 10 gauge. Architects: 
Carson and Lundin, New York. General Contractor: 
John W. Harris Associates, Inc. Ornamental Metal 
Contractor: General Bronze Corporation, New York. 


REVERE 


COPPER AND BRASS INCORPORATED 
Founded by Paul Revere in 1801 
230 Park Avenue, New York 17, New York 


Mills: Baltimore, Md.; Chicago, lll.; Detroit, Mich.; New Bedford, 
Mass.; Rome, N. Y.—Sales Offices in Principal Cities, 
Distributors Everywhere. 


ARTS AND ARCHITECTURE—Vol. 65, No. 11 Published monthly at 3305 Wilshire Boulevard, Los Angeles 5, California, by John D. Entenza. Established 1911. Yearly sub- 
scription price $5.00. Entered as second-class matter January 29, 1935 at the Post Office, Los Angeles, California, under the Act of March 3, 1879. 






























































COVER — Man’‘s conflicts are ex- 
pressed by the confusion and in- 
direction of the background 
against which is projected the 
highly integrated nature-machine, 
the egg; a symbol not only of or- 
der but also of purposeful growth. 
As one part of this directional 
growth, he has reached into space 
with many wonderful air-machines, 
and, in the same manner, in other 
aspects of his existence, man’s 
struggle enables him to pass on 
to new stages of developments.— 


SAUL BASS. 
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d ree We quote -:-: 


ALLISON & RIBLE—LOS ANGELES 
Architects 


“The forms of contemporary architecture 


: are frequently enhanced by the skillfull use 
of colors. Intensive studies of what color 
can do has brought forth many interesting 


new standards in commercial paint 


products. Most architects will welcome 
measures and devices which will assist 
them in their problems of color selection 
and which will tend to streamline this 
operation.” 
- a _ > > — 
is the finest tool in the painting industry :, W. MOLANDER — SPOKANE 


of Funk-Molander-Johnson, Architects 
“. .. a definite time saver for my clients 
One glance at Fuller's Color Control Plan kit (below) as well as for myself, and has proven itself 
eet ae a worthy investment. 

indicates the worth of this job-tested, profit-proved 

colne wil MILLARD SHEETS — POMONA 


Dean, College of Fine Arts, Scripps College 
Detail: 216 separate 11x11-inch color samples. Every “Mew Bailes Decorator Colors are véars 


color usable! Colors arranged in sequence in 6 moulded ahead of any competitive colors available 
plastic cases. In addition, a supply of small swatches for to the public. Their high intensity and 
each color, to leave with foremen and clients. Kit contents eee of color, greater = pie eg 
. . " : : and amazing Covering power are the 
fitted into durable black leather Carrying case. reasons why I can make this statement. 


ELIZABETH BANNING— 
LOS ANGELES and SAN FRANCISCO 
Consultants. Ask for demonstration. W.P. Fuller & Co. Color Consultant 


“Mixing paintouts and waiting for them 
s to dry is slow and costly. Big Color 
Fuller Color Control Plan kit as light 


; Control Plan paint samples save dollars 
and easy to carry as.a small traveling bag! for me and the painting contractor.” 


Expensive only to Fuller. Fuller sells complete kit well 
below cost to Architects, Painting Contractors, Designers, 
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Fuller’s COLOR CONTROL PLAN 
can cut costs on any job — 


Remember the cartoon? Painter, after 
umpteen paintouts, says to dear lady: 
“Madam, has it occured to you that 
maybe there ain’t no such color?” 

Fuller's BIG 11x 11-inch Color 
Control Plan samples break that 
bottleneck. Use them as “portable 
paintouts’”— paintouts clients can 
handle, compare, judge color intensity, 
move about to match fabrics. 

Exact printed formula for each color 
cuts expensive mixing of paintouts. 
Stops costly labor of matching room- 
batch quantity to small paintout 
quantities. And makes color checking 
the finished job practically automatic. 





Furnishings courtesy of W. & J. Sloane, San Francisco 


—and makes your customers 
your best salesmen 


Example: Woman wants green—"'Oh, 
a deep green!” (There are 72 greens 
in this kit!) You pull out Eucalyptus 
or Laurel—not all 72 greens to con- 
fuse her, but the one or two nearest 
her color-scheme idea. Your immed- 
iate and efficient presentation hastens ‘ a 
her decision. After decision, give her aw ey 


ean aes A Daw 
small swatch of ‘‘her’’ color. She shops Wr 
with it for fabrics. ‘in ph: 
It's a business-like presentation ae )) yan) Y) 
with professional equipment. Eases a ; 
7 |) ))/)))\\\F 
her mind, stimulates confidence, pre- ose hy a 


. pe 4 J E \ 
disposes her to approve finished job. STO 
You gain a warm booster! 
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THEY ALL AGREE— 


‘Wee fanedl color Tool tm 
the painling industry 
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CLAIRE FALKENSTEIN 


ART COMMENTS FROM SAN FRANCISCO 

A ball has been set rolling by the ART IN CINEMA SOCIETY of 
San Francisco. The four series of Avantgarde, Experimental and 
Modern Art films shown at the San Francisco Museum of Art these 
last two years have aroused enough interest to cause a capacity 
attendance at each showing. And the interest seems to have 
spread. Many musums throughout America, recently, have initi- 
ated programs similar to the one of San Francisco; while universi- 
ties and art schools have introduced courses in motion pictures 
into their curricula. Also, film societies with aims like those of 
ART IN CINEMA SOCIETY have come into being, notably CINEMA 
16 of New York. 

The emphasis upon plastic qualities in this approach to films, 
makes the museum an appropriate place in which to see them, 
at least at this time. Dr. Grace L. McCann Morley, director of the 
San Francisco Museum of Art, says: ‘“* . . . never previously has 
the Museum been able to give a film series that so nearly coincides 
with what it endeavors to do in its exhibitions: keep the public 
in close and constant contact with the ‘‘growing edge” of creative 
and living art."" In a way, these series of films are exhibitions. 
In the last analysis, such art films are a flowering of graphic art 
into the projection of moving images onto a screen by means of 
light. Overt motion, held within the boundaries of a certain time 
duration and the two-dimensional shape limitations of the screen, 
is scaled to the sensibilities of man. This art form is capable of 
mirroring nature more closely than ever before in man's creations, 
yet seems to allow him greater imaginative scope. 

Being all of this, it is a Twentieth Century phenomenon. As a 
medium for significant expression in space-time, motion pictures 
have possibilities to eclipse all other media for wide and deep 


r ad y m 0 r presents 


advanced directions in lamps . . . of special 
interest to architects and interior decorators 
...created by the country’s leading designers. 


write for your reference file of important new 
functional and abstract lamp designs . . . the 
most comprehensive collection of modern 
lamps available today. 


raymor 


nationally distributed by richards morgenthau & co. 
225 fifth ave., new york 10 


decorators, architects, dealers 
write dept. AA-1 for 
“your reference file of modern lamps by raymor” 





, i Ad 


NOVEMBER 1948 


mass appeal. Group viewing is pertinent. If there is an integra- 
tion of a psychological message with the plastic forces in the 
work, audience-response-unity increases the enjoyment of each 
persen present. Further, what better medium to express the 
‘‘Machine Age?" Control of delicate, rich, visual intangibles may 
be brought about by the extension of man's sensory faculties in 
tools used: lenses, chemical emulsion, light, etc. The ease in 
handling is another case in point. The economy of transporting 
an expression so potentially powerful has in it the “* . . . impli- 
cations of the machine .. . speed . . ,’’ says Hans Richter, one 
of the foremost cinematographers. The finished work is contained 
in the celluloid roll and may be carried in the hand. 


Because the art of the motion picture is a timely people's art, the 
important question to ask is: how, then, can the calibre of works 
accessible to the public be raised? In the commercial movie 
houses, the public is given a watered down stage production, for 
the most part. The expectation of an esthetic experience from 
film is left unfulfilled. Commercial pall corrupts. That is the 
reason for the importance of such activities as the ART IN CINEMA 
SOCIETY where attempts are made to bring the film into harmony 
with the creative impulse. The history of this San Francisco project 
is one of organic growth. It is rooted in the 1944 ‘‘Z"’ Group” 
which was composed of a handful of local artists and persons 
interested in art, whose object was to see good films. Jeanne 
Reynal (mosaicist), Douglas MacAgy (director of the California 
School of Fine Arts), Charles Howard (painter) and others com- 
bined forces in order to rent works from the Museum of Modern 
Art Film Library for San Francisco showings. Richard Foster, in 
the field of business management, saw some of these films and 
was so struck by the desire to see more non-commercial pieces 
that he began inquiring further into the art film. He wrote letters 
wherever there was a lead, seeking works from both obscure 
and well known sources. Arthur Rosenheimer, Jr., Assistant Curator 
of the Film Library of the Museum of Modern Art, being especially 
interested in Experimental films himself, was of great assistance. 
Through the Museum of Non-Objective Painting in New York, the 


CALIFORNIA SCHOOL OF ART 


a new school | 
a new kind of school 


. .. presents a balanced program of combined 
student action and teacher action designed 

to liberate the maximum creative potential and 
insure its use in our society. Theory, practice, 
research and experiment culminateina = 
continuing series of realistic projects. Each of 

its eight major three-year courses is an 

| integrated curriculum, at the core of which is the 
design product itself . . . dynamic, organically 


satisfying, and serving a need in our time. 


faculty: max band, alexis de sakhnoffsky, 
fred sexton, leslie thomas, bernard rosenthal. 
hendrik grise, robert mallary, victor houser, 
joseph t. bill, edgardo simone, |. g. tackett, 
florence saltzman and others to be announced 









THE SMARTNESS 


OF YOUR 
FIREPLACE 
DEMANDS IT! 


The New 
CRESCENT 
LITE 


$8.75 FOR 30” POLISHED BRASS 


SEE YOUR DEALER OR WRITE. 


industria 
product) 


courses: painting, motion picture design. 












CRESCENT INDUSTRIES, INC. 
LIGHTER DIVISION 
10300 VAN DYKE AVE. 


DETROIT 5, MICHIGAN 















l design (automotive, architectural, and 
, illustration, sculpture, advertising art 


interior design, ceramics (2 year course) 


check the course above which interests 
you, fill out the blank below and 
mail to the CALIFORNIA SCHOOL OF ART, 


1089 SOUTH HOOVER STREET, LOS ANGELES 6, 


CALIFORNIA, or phone FAIRFAX 8461 


NAME _ 


ADDRESS _ 


DPE Oe ctetencaes 


STATE___ 


ZONE 


CALIFORNIA SCHOOL OF ART 
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work of the pioneer in creative film, Oskar Fischinger, was found. 
By 1946, a representative group of works had been obtained and 
Mr. Foster then approached Dr. Morley asking her cooperation 
for a public showing. She responded with enthusiasm, endorsed 
SPUN his plan and offered the facilities of the museum. Mrs. Noble 
Hamilton, director of museum activities, immediately coordinated 
all museum personnel to handle the administration probiems. 
ALUMINUM Though the San Francisco Museum of Art became the sole sponsor 
later, the first series were also sponsored by the California School 
of Fine Arts and Circle Magazine. 


COCKTAIL Preparing for the first series was found to be such a task that a 
partner was needed. Frank Stuaffacher, artist and film technician 
answered the need. His abilities complemented those of Richard 
Foster. One did the technical and detail work, the other was re- 
SHAKER sponsible for organization, finance, etc., and both, along with 
others, collaborated on programming. Mr. Stauffacher became 
the official representative of the ART IN CINEMA SOCIETY at the 
museum, acting as the director. Next, Paul Velguth, composer, 
offered his talents toward the synchronizing of musical a¢compani- 
ment to the films. The three seem to have made a good team, as 
they have continued working together to this day. 


Due to Frank Stauffacher’s enterprise, a precedent was established 
in the wall shows held in conjunction with the first series of motion 
pictures. Working drawings, paintings and photographic stills 
from the films were exhibited. Since then other exhibitions have 
taken place which relate to the films. As a part of the last series, 
for example, there was an exhibition of water colors by Man Ray, 
oil paintings and scroll paintings by Hans Richter (the material 
from which his early animated sequences were made), paintings 
on canvas and plexiglas by Oskar Fischinger and innumerable 
| photographs of works of other artists. Another outcome has been 
Mail orders filled promptly. Send check or money order. a book published by the San Francisco Museum of Art entitled: 

In California add 21/yQ% sales tax. ART IN CINEMA—SAN FRANCISCO MUSEUM OF ART. It grew 


- out of the program notes of the first series, and it is the first book 
PACIFIC SHOP AT ROBERT M. KASPER devoted exclusively to Avantgarde and Experimental films, to this 


iewer's knowledge. 
533 SUTTER STREET - SAN FRANCISCO’9 ee ee 


Made in California, this large handsomely proportioned 
spun aluminum cocktail shaker holds 1'/2 qts. Protective fin- 
ish of fired Raylite eliminates all metallic taste and prevents 
acid stain or discoloration. Stainless steel coiled strainer 
may be removed for easy cleaning. Size 11” high x 4” diom. 
$3.50 each — Postage included. 


12 COLORFUL NEW PATTERNS IN EXCLUSIVE 
All-Linen FLA XTEX DECORATOR LINE 


Harmonize any room, any color plan with one of 12 distinctive 
new Flaxtex Decorator floor coverings! Order in exact sizes you 
need! 60-day delivery, lIron-wearing quality in decorator’s 
color field. All-linen Flaxtex Decorator carpeting is loomed exclusively 
for business and home decorators. Write 


for showing in your studio! 


FLAXTEX 


ALL-LINEN RUGS AND CARPETING 


@ Liat 


Manufactured by Oregon Flax Textiles « 1091 Kennedy St * Oakland 6, California 
arts & architecture 


Distributed by Walton N. Moore Dry Goods Co « Los Angeles» San Francisco* Seattle 
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More Efficient—Mounted Either Way 


. ¥-inch Simpson Acoustical Tile gives 


Why pay more? 


s of 


erage room at less cost than the thicker materials 


you the absorption required to meet the minimum need 
formerly necessary. And Simpson Acou 


the av 


stical Tile with its 


SS 


Q00ul7s 


5] 


deluxe finish and Hollokore drilled perforations also gives 


wy 


new beauty and style! In other thicknesses, too, Simpson 
Acoustical Tile leads the field in absorption, beauty and econ- 


FE sen 


Its pleasing white finish on surface and bevels stays clean 
longer and is easier to maintain. You give your clients plus 


value and lower cost 


omy 


s when you call for Simpson Acoustical 


Tile and specify the absorption! 


WOODFIBER DIVISION, SIMPSON LOGGING COMPANY 


Plant at Shelton, Washington 
SALES DIVISION, 1010 WHITE BLDG., SEATTLE 1, WASH. 


DISCUSS YOUR ACOUSTICAL INSTALLATIONS WITH YOUR NEAREST SIMPSON APPLICATOR 


ACOUSTICS NORTHWEST 


LUMBER DEALERS, INC. 
423 N. 33rd. Phone: 3911 


-1131 


Phone: 3 


1933 Merced St. 


CONSOLIDATED ROOFING & SUP. CO. CRAMER COMPANY 
520 South 7th Ave. Phone: 47888 


Builders Exchange Bldg. Phone: 


Atwater 6443. Portland 4, Ore. 
ANGELES INDUSTRIES 


Billings, Mont. 
MANSUR MATERIALS. 


Fresno, Calif. 
CRAMER COMPANY 


Phoenix, Ariz. 


, INC. 
, Spokane 8, Wash. 
UTAH PIONEER CORPORATION 


335 W. Ist South. Phone: 4-1717 


Salt Lake City 14, Utah 


E-120 Riverside Ave. 
WARREN SALES CO. 


Phone: Main 1249, 


1020 LaSalle Ave. Phone: Broadway 


8831, Minneapolis 2, Minn. 


1224 | Street. Phone: 28991 
Calif 
ELLIOTT BAY LUMBER CO. 


Sacramento, 


DALE TILE COMPANY 


2026 Arapahoe Street. Phone: Alpine 


4819. Denver, Colorado 
CONTINENTAL LUMBER CO. 


P. O. Box 237. Phone: 450 
Boise, Idaho 


CRAMER COMPANY 


les 21, Calif. 


984 McGarry St. Phone: Trinity 8121 CONSTRUCTION SPECIALTIES CO. 
ASBESTOS PRODUCTS COMPANY 


tos An: 


2804 East Hawthorne. Phone: 2804-J 


Tucson, Arizona 


1780 Kettner Bivd. Phone: Franklin 
COAST INSULATING PRODUCTS 


7665. San Diego, Calif. 


M. H. BALDWIN 





3-8975, Phoenix, Ariz. 


1211 East McDowell Rd. 


Phone: 


600 W. Spokane St. Phone: Elliott 


8080. Seattle, Wash. 


345 Vermont St. Phone: Market 1-0411 


San Francisco 3, Calif. 


Fitzroy 1118, Los Angeles 5, Calif. 


634 South Western Ave. Phone: 
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BY EGBERT JACOBSON 


an interpretation of the Ostwald theory 
460 illustrations ; 
Basic principles and their practical application 
- 155 in color 


224 poges 8} x11” 


demonstrated by clear text and numerous 
illustrations. Ingenious arrangement permits 
Bound in cloth instant comparison of the color charts for ready 


$14.75 selection of harmonies and combinations 


PAUL THEOBALD PUBLISHER 
5 N. Wabash Ave. Chicago 2 
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CARPETS & TEXTILES... 


A complete line of 
contemporary and 


traditional floor coverings 


D. & W. FRAZIER I/nc. 


2020 W. 8th St 
LOS ANGELES 5 


DRexel 5363 
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Because the ART IN CINEMA SOCIETY is a non-profit, non-com- 
mercial activity, all proceeds from the sale of subscription tickets, 
after expenses have been met, go to artists working on films. 
Besides this financial aid, there are two other inducements here 
to encourage the making of art films: technical assistance, and 
the possibility of showing a successfully completed work to an 
appreciative audience. 

A set plan or a preconceived conclusion never existed. The eve- 
nings at the museum were made gala out of a need met in 
progress. An enthusiastic group decided that the best results 
could be obtained by flexibility. Works, discovered and created 
as the series developed, fell, into such categories as: Experiments 
in Fantasy, Trickery and Surrealism, Symbolism and Poetry, In- 
genuity and Wit, Documentary, etc. Premiers have been plentiful, 
about thirty, in the two year period. Works, executed by local 
painters, sculptors, poets, photographers and cinematographers, 
have been interspersed among those from out-of-town, out-of- 
state or out-of-nation. For many, it is the first time they have 
tackled the medium. They have turned to the projected ‘‘moving 
image’ as a valid and contemporary means of expression. 


JOSEPH T. BILL 


THE PROPER STUDY OF MANKIND—by Stuart Chase; Harper, 
1948, $3.50—This recently published addition to Mr. Chase's now 
substantial cutput of books dealing with the problems and achieve- 
ments of our time, is, like his others, direct, realistic and objective 
even when dealing with so vast and relatively uncharted field as 
the science of human relations. 

When | say relatively uncharted | am contrasting it to the field of 
natural science which has recently produced an atomic bomb. Mr. 
Chase is here making a plea that at least a small percentage of 
the energies which were required to complete the Manhattan 
project be directed to an objective study of MAN and, more im- 
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these pieces may be ordered in any color 
to harmonize and complement interior design. 
ceramic bowls, ashtrays and accessories available. 


lamps begin at 25.00 retail. 


tony hill ceramics 


3121 WEST JEFFERSON * ROCHESTER 5110 


| 


Photographs by Gilbert Olmstead 
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merit specified 


all case study houses 


ward miller clock company 


Se r grengrngengri@ingremrenme: neste: or 
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°° MICHIGAN 


a new design for over all lighting 


. « « simple and functional form, 
performs independently of ceiling 
surfaces 


. . . Silvered bowl lamp achieves 
maximum light output and low 
maintenance cost 


36" diameter dome baked egg 
shell white; bowl satin aluminum 


. adaptable for all interiors 


GOTHAM 


~~ - 
ne 


List Price 55.00 Cat. No. 662-36 for 


PS-30 200 W. Silvered Bowl Lamp 


Cat. No. 663-36 for 
PS-35 300 W. Silvered Bowl Lamp 


Gotham Lighting Corporation 
548 W. 22nd St, New York 11 


in California: Black & Lem, 5455 Hollywood Boulevard, Los Angeles 28. 


| 
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portant, that the same method (which has proved so successful 
in the natural sciences) be used—the SCIENTIFIC METHOD. 
“Social science might be defined, on a high level, as the applica- 
tion of the scientific method to the study of human relations. ‘‘The 
startling success of the Manhattan project has forced social sci- 
entists to come of age. An unprecedented responsibility has been 
laid upon them. They have got to be sure of what they know and 
what they do not know. If we can help the intelligent layman 
realize that social science is the last best hope for man's continu- 
ing on his evolutionary way, unimpeded by gamma rays, this 
book will not have been written in vain. Without the support of 
thoughtful people everywhere social scientists cannot fulfill their 
important new role.”’ 

Mr. Chase lists six methods which mankind has evolved for solving 
his problems: 

“1. Appeal to the supernatural. 2. Intuition. 3. Appeal to au- 
thority. 4. Pure logic. 5. Common sense. 6. The scientific method."’ 
Then he adds, ‘These methods are not mutually exclusive but 
often overlap. Any one of them may succeed but only the last 
must succeed if the right questions are asked with enough patience 
and honesty.” 


EVOLVING SCIENCE 

The author stresses the evolutive growth of knowledge in the sci- 
ences and the inter-dependence of scholars on facts deposited in 
the ‘‘storehouse’’ by each. 

“The atomic bomb, far from being a sudden apparition in Dr. 
Einstein's brain, was the culmination of the lifework of hundreds 
of scientists.’ 


THE CULTURE CONCEPT 

Mr. Chase defines a society as ‘a group of people who have 
learned to work together,"’ and a culture as ‘‘the way of life which 
a group follows.” 

“The culture concept gives us the closest fit to the truth about 
mankind yet discovered by the scientific method. “While the popu- 
lar view is that the leader makes the times,’ (says Ogburn in his 
Sociology), ‘a realistic view emphasizes the exact opposite.’ ‘For- 
mal history with its Caesars and Napoleons tends to be a record 
of the abnormal, the geniuses, sports, freaks, and misfits, the 
glandular cases of mankind----."’ 


INDIVIDUAL TALENT 

‘Individual talent is too sporadic and unpredictable to be allowed 
any important part in the organization of society. But the social 
scientists concede that in periods of rapid cultural change, like 
the present, talented people often come to the fore.’ Sigfried 
Giedion in his ‘“‘Mechanization Takes Command" is equally im- 
pressed by what he refers to as the greater achievents of ‘‘anony- 
mous history.'’ Some artists, particularly pointers, may take issue 
here, but they would have to prove their point to these gentlemen. 
CRUX OF THE SCIENTIFIC MIND 

‘Einstein did not say his theory was true, he simply said that was 
the way equations came out. To prove its truth he outlined three 
specific experiments for other men to make. They dealt with the 
perihelion of Mercury, the bending of light rays near the sun and 
the displacement of certain lines in the spectrum."’ The Royal 
Society corroborated the theory during a solar eclipse in 1919. 
Dr. Oppenheimer says that the whole point of science is to invite 
the detection of error and welcome it. Often dis-proof is helpful 
because it narrows the field. 

How far, relatively speaking, have artists and designers progressed 
in their search for the unbiased truth? Can similar methods be 
employed? 

“Obviously, we cannot go back to the nomad tribe or the self- 
supporting village, though we could be thrown back. Just as ob- 
viously we cannot go on like this indefinitely. The great demand 
for decentrailzation is thoroughly understandable. Social scientists 
have a major challenge in blocking out the structure of a decen- 
tralized society in the atomic age. What we seem to need, far 
more than increased production or bigger and better station 
wagons, is a sense of mutual, consistent ideas in which most mem- 
bers of our society can participate and believe." 

Mr. Chase goes on to cite positive knowledge that social science 
now possesses, questions it is phrasing and tools with which it 
is answering the questions. | was surprised that we had learned 
so much about man (though Mr. Chase apologizes for the paucity 
of knowledge), and | think you will be impressed when you read 
the book. 
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NOTES ON FOREIGN MAGAZINES—JOHN A. WRIGHT 


FORM—published in Stockholm, Sweden: (No. 3, 1948)—The 
leading articles in this particular issue are devoted to questions 
familiar to Americans, one, that the new residential districts (in 
Stockholm) exist on paper, but, though there are many beautiful 
plaster models on display, few have ever been built. The Swedish 
conception of a residential community differs considerably from 
the American. The Stockholm plans were conceived as a unit. As 
the author of the first article points out, if shopping districts and 
recreational centers are not built along with the dwelling units, 
lack of coordinated planning creates a disorganized communal life 
in such areas. 

In the second article two architects debate the value of recre- 
ational centers for residential communities dsignd to house 25,000 
people. Sven Wallander suggests that the communities should 
be handled as cities within a city. But, upon sociological investi- 
gation, it was found that many recreational buildings had to be 
closed for lack of attendance, and he questions the practice of 
drawing people away from their private home life to recreational 
places. Brita Akerman says that the reaction seemed to tend 
towards a rennaissance in home life, and that in several of the 
completed communal centers the public was not finding enough 
stress upon the home as a center of family life. She suggests that 
many of the building restrictions be changed so that this private 
family social life could receive proper emphasis. 

BLOK—published in Czechoslovakia ... vol. 2, no. 6. This issue 
of BLOK is devoted to the question of whether or not photography 
is an art. While the discussions add nothing new, the examples 
of photography illustrating both sides of the argument are well 
chosen. Some of the surrealist photography is excellent. !t is too 
bad that this magazine is not better distributed, as many people 
would enjoy it. Each issue is a study of a particular subject, such 
as ballet, drama, and the other arts. Each nation is well repre- 
sented, and the reader can get a fair estimate of what the rest 
of the world is doing in the arts. 

BOUW .. . published in Amsterdam. A recent issue discusses the 
present and future industrial districts of Holland. The ambitious 
plan now under way is a well coordinated pattern for industries 
and their allied plants. Still in the blue print stage, the maps and 
charts showing future production are of particular interest to 
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ROBERT JOSEPH 


One gauge of the status of motion pictures is the so-called ‘give- 
away,’ stuff like dishes, Fords, a washing machine, or free tickets 
to next week's attraction. During the war there were few give- 
aways or ‘Bonus Nights,’’ as these events are sometimes gran- 
diosely called. The ‘‘Bonus’’ consists of ten dollars or a set of 
dishware (service for four) which not one of us would set out 
on a table. Sometimes the ‘Bonus"’ has a ‘‘gimmick,"’ or an angle 
like giving away a set piece by piece, week after week, until 
the pleased customer has a complete run-through of Casaloma 
Dishware, ‘‘the-pattern-which-gives-the-eyes-myopia."’ So, if you 
are unlucky enough, and if you attend the Bijou religiously, in 
eighteen consecutive weeks you will have enough to fill one good- 
sized carton suitable for storing in your already over-stored 
garage. During the war, as | say, there were few if any give- 
aways. People went to the movies out of habit. But today the 
giveaway, the Bonus Night, the Profit Sharing Night, is back with 
us, and theater managers are finding it necessary to give their 
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customers something more than two and three quarter hours of 
screen entertainment. The reason is obvious: there are few good 
motion pictures being made in Hollywood. Statistics indicate that 
before the war the average output for Hollywood was some 600 
features, of which twenty would have been considered outstand- 
ing. For the year 1948 approximately 300 features will have been 
made. It does not follow mathematically that of this number 
some ten pictures will be outstanding, since the 300 figure repre- 
sents an overwhelming number of filmic pot-boilers and relatively 
fewer attempts to make outstanding films. 


In the past year of reviewing | can call to mind only one picture 
which to me, at least, had all of the elements of filmic greatness, 
and this one is “‘Red River,’’ a western about the cattle drive 
along the Chisholm Trail. Howard Hawks has produced and 
directed a picture in the great tradition of ‘Stage Coach,"’ ‘‘Cov- 
ered Wagon” and “‘Cimmaron,"’ with all the sweep and impelling 
scope of a truly fine picture. Montgomery Clift is magnificent as 
the young, ambition-driven Texan, and, of course, Walter Brennan 
lends power to any role which he undertakes. Joanne Dru is the 
first heroine in a long time who impressed me as being an honest, 
real-to-life frontier hussy. The plot—if it can be called a plot— 
is elemental and unimportant. This is a story of what a thousand 
mile cattle drive did to people in the west of the seventies and 
eighties, and its realism and authenticity comes out in every frame. 
‘Red River’’ answers all the pre-requisites of a motion picture. 
It moves, it offers the eye new vistas, it tells a simple and honest 
story. 


“The Rope" is being advertised as one of the most daring pictures 
in years. ‘‘The Rope,"’ through some clever camera tricks, holds 
on a group of players in the same set for eight suspenseful reels 
in Technicolor. The mechanical devices used to achieve these 
effects need not concern us here, except to mention them in 
passing. ‘‘The Rope’ is a moderately suspenseful story, and cer- 
tainly not one in the best Hitchcock tradition. Hitchcock himself 
is supposed to have said that ‘The Rope’’ was an exercise in 
filmic technique. For my part there is no need to inflict the school- 
boy's notebook on the public. When | saw the picture one of 


Hollywood's leading cameramen was seated next to me, and |: 


asked him his opinion of the novel technique. His answer, | believe, 
is worth passing along: ‘‘Hitchcock,"’ he said, ‘‘could have done 
better in black and white, using normal cutting technique. The 
story, the plot and the characterizations weren't worth all the 
trouble." 


“*Rogue's Regiment,’ a story of the search for Martin Bormann in 
Indo-China deserves mention only for its vapidity and for a few 
deliberate political distortions. Producer Robert Bruckner and 
Director Robert Florey have found it necessary to characterize 
the Viet Namese as cut-throats, villains and violators of every 
elemental principle of decency. The Asiatic struggle now going 
on among the peoples from India east to the Philippines is symp- 
tomatic of the rebirth of freedom. India, Pakistan, Burma, the 
Philippines, the Indonesian Republic—these nations among others 
are new in the political history of the present, and the subject 
people of Indo-China are attempting to strike for their own liberty. 
That the producer and the director should have made such deep- 
dyed villains of these people is cheap and false, and it is a pity 
that there is no voice strong enough to keep them from debasing 
truth. The struggle of the Viet Nams for their independence has 
been recognized by all groups and nations as a just one—all 
groups, except a produced and a director who needed a tawdry 
plot contrivance. 


“Johnny Belinda” is a story of a deaf and dumb girl, played by 
Jane Wyatt, who speaks no lines from the beginning of the picture 
to the end. Lew Ayres plays a sympathetic doctor, and Charles 
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Bickford and Agnes Moorhead the girl's indifferent father and 
aunt. The picture is masterful in direction and Jane Wyatt's mute 
comes off effectively. Unfortunately the picture winds up with a 
Hollywood courtroom trial and collapses under the weight of its 
previous excellence. It almost appears as if the writers did not 
know how to end the story and took an easy way out with a banal 
tear-jerking courtroom sequence. 

Recommended for easy looking: ‘So This is New York,"’ ‘Sorry, 
Wrong Number,” “‘Luck of the Irish.”’ 


PETER YATES 


The day by day routine of concert reviewing does not ordinarily 
invoke discriminative thinking or graceful and expressive prose. 
It makes for shortcuts and scrambled commentaries, for inconsis- 
tency and ignorance, for numb, calloused sensibility; it encourages 
the professional feeling that whatever the reviewer happens to 
think at the moment must be right, because he is paid for it, and 
what he says goes into print. Careful distinctions, besides, run 
into many words, which the editor, who cares not a fig for it, may 
prune in the tender middle of an argument. Then there are the 
acquaintances of influential persons and those who must be en- 
couraged; there is the tedium of the conventional repertoire as 
against the effort of rising to the unexpected. Here is a showy 
demonstration of hackneyed stuff by a digitally gifted numbskull; 
there a faithful, stiff reading of carefully prepared unusual ma- 
terial by an intelligent musician whose art is as honest as it is 
usually laborious. One may explain to a reader the distinction, 
but how convey it before the indifferent public eye that glances 
and passes. Should one defy the fashion and be forever in strain 
and irritation with the public? To conform merely is to be pro- 
fessionally irresponsible or, if one is content to be a hack, in- 
different. Yesterday the fashion was Sibelius or Shostakovich. 
Who will it be next? He will be as right as he dares. 

Sensibility, non-executive technique, the feeling how a thing should 
be done, regardless of the ability to do it, is the source of criti- 
cism. Many a listener will recall his amazed discovery of a first 
articulate response to music. Suddenly a complete thought, in- 
dubitably pertaining to the music, appeared in such wholeness 
that one felt an impulse to shape it into words. This sensibility, 
this articulate response, may exist in many interior relationships: 
the art or business of the critic is to shape into words his sensi- 
bility on a particular occasion—or to simulate it. This occasion 
may be a recollecting in tranquility; it may be a mechanic's need 
to tinker with the machinery; it may be a concern with the mean- 
ingful overlay of sicanificance and symbolism out of which the cre- 
ative moment precipitated the substantial, feeling record. This 
last is the most necessary work of criticism, the most delightful, 
the most rewarding, the most nearly an art in itself, and the most 
abused, whenever it falls into shallow descriptiveness or chopping 
at a work of art with small opinions. 

The critic must risk rising to the event. Safety lies in a gruff manner 
and faint praise. Indiscriminate praise makes dull reading. Real 
praise is a discriminative record: it must explain itself in the writing, 
which is all that can’survive of the event. Some time ago, discuss- 
ing Virail Thomson's first collection of critical reviews, The Musical 
Scene, | objected that Mr. Thomson's opinions, like tourists, often 
get in the way of the scenery. Mr. Thomson's new collection, 
covering the period September 1944 to August 1947, is calmly 
entitled The Art of Judging Music. 

No contemporary critic has a better right to use such a title. The 
fact that Mr. Thomson does use it, even with the excuse of a special 
address of that title prepared for the Harvard Symposium on Music 
Criticism, is nonetheless indicative. In spite of such calm authori- 
tarianism, Mr. Thomson has grown up considerably between books. 
The opinions synthesized in a sentence, suitable for newspaper 
quotation and black-and-white argument, which made his first 
reputation as a critic, have been dispensed with. Mr. Thomson 
now makes a considerable and often a convincing effort to apply 
his opinion discriminatively to the problem of his subject. As he 
himself puts it, “Nobody has to be right. Any opinion is legitimate 
to act on, provided one accepts in advance the responsibilities of 
that action. . . . It is not the yes or no of a judgment that is 
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valuable to other people, though one’s original yes or no about 
a certain kind of music may have determined a whole lifetime's 
activity. What other people get profit from following is that 
activity itself, the spectacle of a mind at work. . . . A musical 
judgment is of value to others less for the conclusions reached 
than for the methods by which these have been, not even arrived 
at, but elaborated, defended, and expressed.”’ 

Thus Mr. Thomson knows that the backstage rule of the New York 
Philharmonic-Symphony by a self-seeking impresario, Arthur Jud- 
son, impairs the good estate of music: unequivocally he says it. 
He knows that the timid unwillingness of the New Friends of Music 
to venture beyond the classic-romantic repertoire of Austro-German 
chamber music shows an unadmitted fear of conservative opinion 
and its influence on the boxoffice: he probes this fear at the root. 
Discussing the Metropolitan Opera he states in words that should 
echo through the clumsy esthetic chatter that covers up the busi- 
ness routine which keeps our civic prestige organizations turning 
out music: .. . “Operate as a successful money-spending enter- 
prise rather than as an unsuccessful money-making one. .. . We 
do not expect culture to show a profit; we expect of it spiritual 
and intellectual benefits, which are without price. . . . There is 
no reason why we should not have the finest opera money can 
buy, and | don’t mean just showmanship. . . . The show behind 
the footlights has got to live up to the solid values, both financial 
and cultural, that the audience itself represents in all parts of the 
house. . . . Not just the best there is around, but the best that 
anybody anywhere knows how to make.’’—I might add that the 
San Francisco Opera, which is the genuine expression of a com- 
munity in a way that the Met has not been for more than thirty 
years, comes close to realizing this advice, with inestimable benefit 
to San Francisco and Los Angeles, but especially to San Francisco, 
where it is a living force. To import either this opera company 
or the Met to Los Angeles, instead of building here our own first- 
class opera to work in our projected opera house, abnegates civic 
culture, not because of a lack of civic pride, but because of a 
failure of civic intelligence. 

Mr. Thomson's Birthday Salute to Toscanini climbs down from the 
sophisticated superiority pose of the first book. Unfortunately he 
seems to have developed a general willingness to praise big name 
virtuosos, usually with qualifications that are more interesting than 
the praise. He can praise even Brailowsky. But he is most instruc- 
tive, most rewarding, most readable whenever he rises to the 
heights of praise. | can offer him no greater compliment. He can 
praise at all levels and in all periods. He praises memorably, 
evocatively, in seductively attractive sentences as complimentary 
to the art they admire as anything he says. 

Respecting Composers, though | acknowledge a grateful widening 
and intensifying of response, | have a few bones still to pick with 
him. The Musical Scene, as | noted, did not mention Bartok. This 
time one 1946 program, admittedly unrepresentative, is grudgingly 
discussed. | say ‘‘grudgingly,"’ because, although the writer emits 
strong praise, he qualifies it with something more than qualifica- 
tion, with a noticeable lack of affection. ‘‘Any musician can see, 
from the mere skill of his musical textures, that he was a master. 
. . . His music will probably pass through a period of decline in 
currency and then be rediscovered.’’ The fact has been just the 
opposite. Bartok recordings, even poorly recorded, are in demand. 
His printed works sell now as never during his lifetime. It is possible 
to say now that the works of the last ten years of his life, with 
the wealth of early piano music, Mikrokosmos, the piano and two 
violin sonatas, and the quartets, make the whole Bartok, the 
undeviating, fertile master whose art cut its way, disregarding, 
through the fashions of his time, the peer at least of any composer 
of the this powerfully creative half-century that is about to end. 
Two articles on Stravinsky combine just the right glow of enthu- 
siasm and recollection of past pleasures with a tough inlay of 
critical resistance as just in detail as on the whole it may be a 
trifle unjust. An article in honor of Schoenberg's seventieth birth- 
day provides an acute, informing, prophetic analysis to which | 
object on one main point. While | rejoice to read ‘“‘Its strong 
element is its simplification of tonal relations’’-—which directly 
controverts the accepted fictions about what is miscalled ‘‘atonal- 
ity""—1 object to the succeeding statement, ‘Its weak element is 
its chaotic rhythm.”’ If one is to judge Schoenberg's rhythm by 
certain pedantic excesses, typified by the huge Wind Quintet, 
yes, the rhythm is chaotic—so, with all deference to its masterly 
first step into the new-world of twelve-tone technic, is every part 
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of the Quintet. Last May Evenings on the Roof played in success- 
sion on one program the Wind Quintet and the String Trio, written 
twenty years later, in 1946. There is no chaos in the String Trio, 
neither rhythmic nor in any other phase of the technique. Schoen- 
berg's successful works, correctly played—1! can inform Mr. Thom- 
son that the String Trio was not correctly played at the Harvard 
Symposium of Music Criticism—-whether the Chamber Symphonies, 
Pierrot Lunaire, the Dance Suite, the Third and Fourth Quartets, 
the Piano Concerto, or Verklaerte Nacht, do not suffer with chaotic 
rhythm. 

The best, the least qualified praise in the entire book—even the 
eulogy of Landowska is qualified in the matter of her piano play- 
ing—is given to a program of music for prepared piano by John 
Cage. Here | am in the running with Mr. Thomson: Evenings on 
the Roof last April presented the complete cycle of Sonatas and 
Interludes for Prepared Piano, played by John Cage, in its first 
public reading. Yet, love him as | do, | cannot see that John 
Cage's first experimental essays in a medium that is still at the 
threshold of artistic independence merit such unqualified estima- 
tion. ‘‘His work represents . . . not only the most advanced meth- 
ods now in use anywhere but original musical expression of the 
very highest poetic quality.’’ Just to improvise, to make sound 
on a piano prepared by John Cage is an enchanting experience. 
But the growth shown by this composer between the earliest and 
the latest of the sixteen sonatas written over a period of several 
months indicates how far John Cage has still to go before the 
intrinsic charm of his medium can be forgotten in a completely 
enthralling creative experience. 

Virgil Thomson himself is the one important composer | can think 
of at the moment whose work is not discussed somewhere in this 
book. The omission is regrettable, because no one is better fitted 
than Virgil Thomson to enhance with words the wonderful ex- 
perience of hearing his two operas, Four Saints in Three Acts and 
The Mother of Us All. Modesty need not forbid him, for in making 
this music the composer has had the wisdom to defer to the genius 
of Gertrude Stein, author of the texts. No reading of Gertrude 
Stein can draw from the fascinating textures of her words the 
hidden meanings of deep spiritual import that appear through the 
stresses, the punctuation, the groupings, the thematic references 
given them by this music. 
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in passing 





One of the exciting things about the democratic system is its constant and unpremeditated re- 


newal of faith which often occurs under the most preposterous circumstances and in the most 
unpredictable ways. The fact that most of us have so much to say about the ‘great inner wisdom 
of the people”’ indicates very clearly, however, that we are too often beset by frightened doubts 
that this renewal might not always arrive in the nick of time. Then, in a great rush, we get ourselves 
caught with our faiths down in the presence of a stunning reaffirmation which leaves us gaping 
and admiring and in love all over again. 


In the sweaty welter of politics it is sometimes very difficult to see where tactic leaves off and hon- 
est will begins, but perhaps the real decision is made in that tremendous moment when each man 
steps into the little green cubicle that is his true political sanctuary. There, in those few short min- 
utes, he is truly free, and if anyone has a doubt about what he wants to do with that freedom, No- 
vember 2 would seem to prove pretty definitely that he knows where he wants to go. 


This particular November 2 was the triumph of an idea and only incidentally the triumph of one 
man against another. It is not very important that the professional toter-uppers were wrong, but 
it is important that nobody seemed to notice the quiet, independent conviction with which the 
people made up their minds and completely disregarded the heavily loaded propaganda of as- 
sumed victory. It is important that the decision was arrived at not only on the basis of issues stated 
and unstated but also on the basis of an attitude toward a way of life. To us it indicated, among 
many other things, the renewed faith of the people in themselves, a faith in their own ability to 





face adversity with courage and an ability to undertake the great project of the future on a broad 
basis of cooperation with one another. It is as though they had, millions strong, looked at the face 
of this future and remembered that there was ‘“‘nothing to fear but fear itself.’ It is also remark- 
able that this decision seems already to be digested and accepted as though it were a conclusion 

reached and fully decided upon in the secret conscience of every individual's personal identifica- | 
tion with his democratic system. For the first time in three indecisive years American citizens made 

up their minds that what they wanted was ‘‘government for, by, and of the people.’ And they 

said it unmistakably and irrevocably. 


Sixteen years is a long time in which an idea in active operation can be pretty well proved one way 
or another. It has been said that in these sixteen years the idea has grown old and tired. Certain- 
ly, it is possible that men have grown old and tired, and certainly some of them have grown in- 


become a political value-system, a pattern of American life, an idea that supports the demo- 
cratic principle of a modern world. That is one thing of which we can at least be sure. 


| 

| 

| 

| 

creasingly confused. But the idea itself has grown consistently and reassuringly until it has now | 
grity For the first time since the end of the war one has a feeling that the people of the United States 
have settled their own confusions and are ready to proceed (rightly or wrongly) in a direction 

that defines progress in terms of modern logic. For the first time there seems to be a real aware- 

ness of a participation in the world community and an inevitable identification with it. It is as 

though a great collective mind had at last made itself up in relation to the long view of the future. 

American destiny has been waiting impatiently around the corner for three post-war years. Now 

it seems that we rush to embrace it with confident courage and to achieve through it our com- 


mon purpose fashioned to a scale that contains the human measurement of all men. 


At last we know that we no longer reject ourselves as citizens of a great country and a great world. 
We have made a kind of peace with our inner conscience and by that miracle of wisdom that re- 
sides so richly and unexpectedly in each of us we know that unity is more than a political slogan. 
We know it as a means to a confirmation. We know it now as the deepest root of common faith. 








the 
contemporary 
art school 


Douglas MacAgy 


director, The California 
School of Fine Arts 


The keynote of a contemporary art school is hard to strike. For one 
thing, the weight of institutional history is cast against it. For another, 
the so-called contemporary spirit is not apt to be popular, whereas 
most schools depend on some public sympathy. From its official begin- 
ning in the Seventeenth Century, the institution for the training of pro- 
fessional artists has been preoccupied with a narrow view of the cul- 
tural heritage and the maintenance of a status quo. Its promotion 
and preservation of classicism against other thoughts and needs has 
amounted to a protection of rationalist, materialist and mechanistic 
modes of action. Whether or not the public reacts accordingly, there 
can be little doubt that a majority has faith in these modes. But this 
faith is not shared by a major group of contemporary artists. 


Lewis Mumford points out that a mere handful of people in any age 
are its ‘true contemporaries."’ He qualifies the term by analyzing a 
given period into four component phases: mutation, dominant, reces- 
sive, and survival. Of these, the dominants and recessives characterize 
an age; but, if | interpret Mumford correctly, contemporaries constitute 
the mutation. He cites the Christian Church as an example in city cul- 
ture, calling it a mutation in Rome before Constantine, a dominant 
in mediaeval times, a recessive in the Baroque city, and a survival 
today. (The Culture of Cities, pp. 74-5.) In the Nineteenth Century, 
the classicist art academy shifted from a dominant to a recessive posi- 
tion, and now it appears to be on the verge of survival. The Nine- 
teenth Century shift coincided with the change from a rationalist to a 
materialist basis of outlook and operation. While the rationalist art 
patron seems to have recognized the value of classicism as a symbol 
of his view of the world, the materialist tended merely to regard art 
as an emblem of wealth (his measure of power) on common terms 
with any luxury commodity. By ignoring the formal symbol, the ma- 
terialist devaluated classicism and demoted the cultural importance of 
the traditional art academy. During this century art educators have 
tried revaluations of their function which range from heroism to slip- 
shod compromise. Attempts have been made to restore the art school 
to a dominant status by associating its training facilities with that 
cultural dominant called “‘business."’ But, if we are to accept Mum- 
ford's restrictive definition, successful efforts along this line can't be 
called ‘‘contemporary." 

To find the contemporary, one must look for the mutation. | have 
suggested that the nature of vision in contemporary art is non-rational. 
It could be argued that non-rational faith is not scientific, and there- 
fore pre-scientific, or regressive. It would follow that the art which | 
call contemporary is not a mutation, but a survival. This argument 
presupposes a validity of positive scientific reality as an ultimate stage 
in a sequential development of knowledge—a characteristic assump- 
tion about a dominant in any age. Mutations and survivals have this 
in common: both question the assumptions implicit in dominants and 


recessives. The clarity of mutation is clouded in contemporary art by 
frequent references, in promotional and interpretive writing about it, 
to past beliefs and practices of magical and mystical character. These 
references import an air of survival into fresh researches. They may 
appear to invest the quest with whatever authority comes to knowledge 
that other people at other times got along very well without the nar- 
row notions of science, but they obscure the pathfinding spirit of the 
contemporary. The distinction is that the mutational group is finding 
paths, or is in the process of forming them, while the survivalists pace 
back and forth along beaten tracks. Although the contemporary on 
occasion may yearn for a rationale, he is too absorbed in a search for 
altering circumstances to accept a system composed of already dis- 
covered material. 

If we confine the problems of the contemporary art school to muta- 
tional interests, we can see more clearly the difficulties with which it is 
confronted. The obstacles may roughly be classed as financial, social, 
and educational. Financial support for a school usually comes from 
individuals and groups which are associated with the dominant phase 
of a period, and the angel is rare who would sympathize thoroughly 
enough with minority standards to risk his help. Also because society 
at large is chiefly concerned with the dominant phase, it would be 
hard to isolate potential students whose interests might be in line with 
those of the handful of contemporaries. Finally, since established sys- 
tems are eschewed in the creative activities of the small group, con- 
ventional educational procedure would be inadequate. 

The first two obstacles are formidable, but | think that the third can 
be overcome through revision. It is an obstacle only if we accept the 
traditional systems of art education as final. In these systems skills 
are developed step by step towards a predetermined type of form. 
Any deviation in the established procedure can be measured against 
an exactly foreseen conclusion—the stereotype which closes the sys- 
tem, and on which a premium is placed. Although the stereotype of 
classicist form had certain symbolic references, academic tendency has 
concentrated on commensurable aspects of the visible form. In con- 
temporary form emphasis has shifted to the symbolic reference, and 
the visual symbol is regarded as the inevitable instrument of such ref- 
erence. Attention is directed to meanings, and composition is less a 
matter of balancing this shape against that than it is a concern with 
the arrangement of meanings which are symbolized by such shapes. 
Visual material is manipulated in order to create meanings, and these 
meanings, as | have said, take place out of rational bounds. An ade- 
quate discussion of the great range of non-rational meanings, which 
would take in theories of their motivation and function in magic, 
mythology, mysticism.and psychology, would take us outside the scope 
of this article. But an art school might indicate the character of this 
range. It could place the student in touch with the creative conditions, 
of the present, and distinguish the nature of these conditions from the 
assumptions and habitual influences of culturally dominant motives 
It would not impose a ready-made set of visual arrangements or pre 
scribed meanings on the intentions of students, but would inform the 
students about the ways of art in culture. This system of education 
would be closed, but open. In my opinion, respect should be paid at 
all times to the ultimate integrity of the individual artist, as much when 
he is a student as later. Pushed to the extreme, he must know his own 
mind—if you like, his own soul. Indeed, | believe that it is the functior 
of the school to give him a shove in that direction. Too many schools 
take the easy road of exploiting the tendency of students to rely or 
parental authority in its often thinly sublimated form. Academic pro 
cedure is perilously close to the device of the father-symbol by whic! 
totalitarian societies profit. The individual is the artist—not the schoo! 
yet the latter can help to make the student aware of himself in relatio 
to his surroundings. 

The student must find his way for himself, but not necessarily by him 
self. The contemporary art school may offer a sort of induction pro 
gram. For a while at least it might function in a re-educating capacity 


It may lead the student into ways which have been rendered unr- 
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familiar by current dominant attitudes. For example, appearances are 
organized into certain shapes that are labelled ‘‘chair,"’ or ‘‘tree,’’ or 
‘“‘man,"’ and these named shapes are identified with certain attitudes 
and activities which are limited to manners of living that belong to the 
dominant phase of the period. Identifications of this kind are so strong 
that other possible meanings are difficult, and often impossible, to 
reach. Shifts of appearance may open other parts of the mind and 
disclose new meanings. The language of vision is remarkably restricted 
in our culture. By encouraging a manipulation of appearances that 
are not so easily identified with standard meanings, the school might 
offer an experience to the student that is in the nature of a revelation. 
This practice has been introduced in one way or another in quite a 
few art schools during the present century. If | refer to its functions at 
the California School of Fine Arts, it is because | know it best. This 
school has a very broad curriculum which is addressed to a large 
number of students of varied interests and aptitude. As a consequence, 
many of its courses are given on a level with the dominant phase of 
our culture. Little remains in the plan, however, in the way of survival. 
The program includes workshop courses which relate design with com- 
munity planning, courses which involve the social functions of photo- 
graphy, as well as detailed training in advertising and industrial arts. 
But the central coordinating feature of all its courses, including these, 
might be termed a contemporary attitude. Although the graduate may 
practise his skill in a dominant field, it is hoped that he will have 
reached an understanding of its significance in relation to all phases 
of current culture, not excluding the mutation. In common with students 
who tend towards the contemporary as an engrossing occupation, this 
graduate worked at the start in the manipulative experiments described 
in the foregoing paragraph. As all students begin to grasp some no- 
tion of the potentialities of visual appearance in terms of meaning and 
motivation, they increase this understanding through more limited and 
controlled phases of production and attitude. Once they have gained 
some awareness of the previously unfamiliar reaches of the mind in 
terms of visual language, they are prepared to revaluate assumptions 
which confine the language to rational meanings. They experiment 
with traditional skills and concepts to learn for themselves their worth. 
Referring to the type of man which we have called contemporary, 
William M. Irvins, Jr. recently wrote that the artist studies the past 
‘not to conform to it, not to acquire taste, but to discover loopholes 
for escape from its dead hand."’ (The Dead Hand, Metropolitan Mu- 
seum of Art Bulletin, June, 1946.) He went on to say that “every 
great artist comes out of a long tradition. This is the reason that the 
greater an artist is the more devastating a critic he is of that tradition. 
Those who do not recognize this relation between the great artist and 
his tradition understand neither.’ It is in this light that students at the 
California School of Fine Arts may make exacting studies of anatomy, 
perspective, canons of proportion and composition. They investigate 
city plans, architecture, sculpture, painting, music, literature, politics, 
economics and the social role of the artist in cultures from the late 
mediaeval to our own. In the process they construct three-dimensional 
models, ‘‘perspective machines,’’ and formal studies of the conceptual 
arrangements of each period. When they emerge from these courses, 
they have a substantial leverage for their continuing essays into the 
undiscovered regions of the mind. 

Except for the critical basis and cértain particulars of methods, these 
excursions into tradition are not so very different from courses in the 
subjects at other centers of learning. But some other courses are, to 
my knowledge, complete innovations. One of these addresses ad- 
vanced students of painting who lean towards contemporary interests. 
We shall conclude with a few remarks about this course. It is primarily 
concerned with the discovery and composition of meaningful imagery. 
The device of discovery is the making of a film. The students here 
have been through the preliminary and traditional studies outlined 
above. They are in a position to discern meanings in common objects 
without being victimized by the standards set by dominant habits. A 
‘chair’ may be more than a seat or a decorative unit. In the hands of 
these students the camera may become a disingenuous eye which 
penetrates veils of commonplace associations, dissolves cliché, and 
discloses unforeseen implications in a world that had been taken for 
granted. Although these painters incidentally learn something about 
movie-making, also they come in touch with an attitude towards visual 
material that may be of inestimable value in their own craft. 


Detail of production scene Animated se- 
quence. Only part of the figure is shown 
in the actual frame. 








Production scene Animated sequence For 
purposes of this preduction the simplest ar- 
rangement was adequate. A tripod lashed to 
a table and camera perpendicular to working 
surface. Lett to right student Charles 
Campbell and instructor Sidney Peterson. 


Concepts of the Gothic are scrutinized through constructions by students. along with studies 
of musical and literary form, town plans, and political and economic structure. 


The ‘‘dead hand’’ of Renaissance space con- 
trol illustrated in one aspect by students 
through three-dimensional diagrams. 


All students start by exp'oratory exercises in 
allusive form in order to divest themselves of 
‘“‘dominant’’ habits and expectations, and te 
open vistas of the ‘‘mutational’’ phase of 
our cuiture, 





Studies of traditional space control provide 
everage for more creative explorations of 
‘‘mutational’’ character. 


Three-dimensional diagrams. 








COUNTRY HOUSE IN MAINE 
HARRISON & ABRAMOVITZ, architects 


photographs: Shirley C. Burden 


The house was designed as a summer living center for Mr. and Mrs. William Burden, their children and 
their guests. The children and guests live in adjacent cottages along the water front. With this living 
program established the reason for a large service wing, playroom and generously sized living-dining 
room becomes apparent. 

The house is situated on a small peninsula—the sea on two sides, to the east and south, which com- 
mands a view of the approaches to Northeast Harbor in and out of which there is a great deal of 
fishing and pleasure boat traffic. From the house site, there is a fine view of the Cranberry Islands. A 
wish to take advantage of these natural advantages together with a desire to build a house of native 
materials: granite, pine, etc., established fundamental practical criteria for the design of the house. 
The clients wanted a modern house and they wanted to solve their special living problems as outlined 
above. They had definite ideas about appearance, built-in features and decoration. The house, as 
built, successfully incorporates their ideas on these subjects and, from the architects’ point of view, is also 


a fair expression of the design and esthetic principles on which the work is based. 
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PHOTOGRAPH Y 


Creative photography is reaching for a new poetic plateau. Instead 
of the fixed images that all observers saw alike, images are being pro- 
duced that fluctuate with observers’ background and mood. Like 
all poetry these signs are multi-dimensional and capable of many 
interpretations. They operate in that area between objects known 
and objects discovered. Light is used to create, reveal, emphasize, 
distort, hide, select, startle, and intrigue. Light is specular, diffused 


reflected, refracted, diffracted. — Arthur Siegel. 








school and community center 


AN EDUCATIONAL INSTITUTE FOR A COMMUNITY GROUP 


A , 


eee on _-. ’ , 
(>) Ba, ee ae ~~ <b i - oe : ~ 
a 1 kp. \ ASA —_. 1 oa s 
SFE, SSRN IEE 
j 








FIRST FLOOR 


. lebby and exhibition area 
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SECOND FLOOR 
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Playground 
Administrative offices 
Terrace 

Library 


Classrooms 





ALVIN LUSTIG, designer 


This new building, now under construction for the Labor Zionist Movement, was de- 
signed to provide adequate facilities for the educational and social needs of the Insti- 


tute of Jewish Education. 


A simple, direct building that would embody the most advanced planning and equip- 
ment, expressive of the rising spirit of these people, was required. It is two stories high 
and uses reeinforced concrete and cement block construction throughout. Facilities in- 
clude an auditorium seating over 600, five classrooms, two kindergartens, a banquet 
room, kitchen, lounge and exhibition area, a library, first-aid room, administrative of- 


fices, playground and roof terrace. 


The design embodies several features of interest. The long pointed elipse shown on 
the front elevation is of reenforced concrete and spans the 60 feet from wall to wall of 
the auditorium. It carries along its top edge a three-inch concrete slab that forms the 
roof. From within the trusses are visible and are placed 15 feet apart, the last forming 
the top of the stage. The texture on the front of the auditorium is produced by cement 
block laid in a unique manner. The repeat pattern running the length of the second 
floor is a sunbreaker protecting the classrooms from the excessive glare and light of 


the southern exposure as well as providing integral ornament to the building. 
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The house is to be built on a lot with 75’ frontage 
on one of Sarasota's numerous bayous. The client 
desired to build a one-room house allowing for 
a number of different additions. If things went 
well a bedroom wing and dining room could be 
added, or it might be decided to use the present 
structure as a guest house or rental unit and build 
a completely new home for the owner on the 
same lot. Considering these unknowns, the pres- 
ent structure has been placed in one corner of 
the lot about fifteen feet from the bayou to retain 
the view for any future additions. 


A combination of modules has been used, each 
based on the natural dimension of the material 
involved. Eight feet has been chosen for the roof 
structure, because that is the maximum span for 
1%” tongue and groove mill construction and it 
eliminates roof timber wastage. However, the 
floor plan has been based on a one-foot module 
in order to use grass matting as a covering. The 
masonry construction, confined to the fireplace 
wall and the aereator, has been based on a 
sixteen-inch module. The coordination of these 
units creates the design, yet control had to be 
maintained over the final proportions as a whole. 
The roof has been treated as one plane. Only 
glass touches this roof plane, producing the sen- 
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sation that only the slender columns hold it to the ground. No interior partition extends to the roof, so that there is a maximum feeling of space. 
The fireplace wall is constructed of lime block, which is similar in construction to the usual concrete block, except that there is considerably more lime 
and occala rock in the mixture, producing a much more dense and infinitely better colored block. Florida's best native wood is cypress and has, there- 
fore, been utilized. 

The fireplace spit is operated by an electric motor from a discarded fan. The stack has been reduced to a terra cotta flue lining protected by a transite 
pipe, placed outside the main structure to simplify flashing as well as roof framing. The stack is held to the main structure by the branch of a tree. An 
outside door to the wood storage is provided adjacent to the fireplace. 

The client, an experienced superintendent of construction, desired to do at least 90% of the labor himself. On this basis the usual relationship of 
labor to material has been reversed. All material has been reduced to a minimum, but the indulgence of many extravagances has been permitted by 
skilled labor, which is the key to the whole design. The structure has been thought of in terms of what could be fabricated in the client's existing 
garage to utilize as much of his spare time as possible. Component parts make up the structure but not in the sense of many parts duplicated as in mass 
pre-fabrication. Thus the columns and beams, door and window frames and storage units have been assembled in the owner's garage. This channel- 
ing of spare time towards a useful end certainly has parallels among many Americans. 
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In pottery man creates a stone. In the raging crucible 
of fire, air, and earth, a rock is made which brings 
into the home an emphatic sense of the outdoors—vol- 
canic paleontology in molten glazes on a red body— 
history in textures of crawling glaciers and petrified 
forests. That a lump of clay could be frozen into a 
thing of rhythm and beauty, of infinite form and tex- 


ture, fascinated me. | liked the dignity and strength 
of modern Scandinavian potters, whose forms were de- 
fined by the limitations of the potter’s wheel. | sensed 


in Chinese and Japanese workmanship the devotion of 
artists who fused into flint and ore the elemental and 
mysterious quality of nature. 

Stimulated by this ideal, my husband and | started 
making pottery in our Chicago apartment. We made 
room for clay crocks under the sink, a drying space in 
the pantry and a home-built electric kiln. Soon we felt 
that our spare time was insufficient for any serious 
accomplishment. A fascinating hobby had become an 
occupation that took most of our time and energy. 
Discovering that a considerable market existed for our 
ware, we decided to engage in the craft professionally. 
A garage in Los Angeles now serves as our shop. Our 
equipment is still primitive. Everything is done by hand, 
and all ingredients, including clay, glazes and engobes, 
are developed in our workshop. For example, we stain 
clay with various metallic oxides, cobalt oxide for 
blue, chrome oxide for green, et cetera, producing an 
endless range of hues and tints with many possibilities 
for exciting background textures. 

There has been much to learn, (Continued on Page 57) 





photographs: Milah Birnie 
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two small houses 
Cc. M. Deasy 


architect 


RIGHT 


The term “Prefabricated Housing” has been applied to everything from a 
completely packaged house trailer to a pile of ready-cut lumber. This solu- 
tion falls somewhere in between. Aiihough this house has been fabricated 
abroad, it has been planned specifically for Southern California’s normal, 
minimum fifty-foot lot. 

The principal rooms are oriented to a side garden and terrace, while all 
service facilities are grouped adjacent to the service yard. Thus the service 
area is completely isolated, and, if the family lacks the time for outside 
work, responsibility is limited to maintenance of the side garden. If desired, 
the remainder of the lot can be permanently planted. 





Planning was based on a 16-48” module, largely because the normal 16” 
stud and joist spacing is familiar to local labor, a large erection cost item. 
All other prefabricating techniques will be in accordance with Scandinavian 
standards. 


LEFT 


Topping a ridge, the site for this house provides a dramatic view of Silver 
Lake to the east, and the principal rooms and outdoor living spaces are 
grouped on this side. The bedrooms and den, overlooking Hollywood to the 
west, are glazed with solex, heat-reducing glass. No room is to be a 
circulation thoroughfare. 





Careful attention was given to providing facilities for the child, a play- 
house and a paved play-yard under the kitchen windows and child’s room 
with durable linoleum wainscot, asphalt title floors, and built-in work table. 
The den provides facilities for overnight guests and, in addition, is equipped 
as a sewing room with appropriate cabinets, full-length mirror and lights. 
An additional bedroom is contemplated to the east of the den, and the 
three-quarter bath, den, and bedroom will become a master suite as the 


family increases. 
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This building, which occupies a lot with 45’ street frontage 


and 123’ depth adjoining a 20’ alley on one side, consists 
of two floors, the first to be used as a sales and display 


room, the second as offices. 


For maximum flexibility of room arrangement a light steel 
construction was devised which permits clear spans across 
the entire 44’ width of the building on both floors. Expanded 
24” steel joists set 4’-0” on center were used with 2” x 6” 
tongue and groove diagonal sheathing for both the second 


floor and the roof. All interior partitions are non-bearing 


' , . sof 
and may be rearranged easily and inexpensively to satisty 
various occupancy requirements. Utilities have been 50 


located that they do not interfere. 


The front facade consists of a glass partition covering the 
two-story surface and set at an angle to provide shave 
from the afternoon sun without the use of awnings. All of 
the outside walls where glass is not used are made of € 

panded steel studs, wire mesh, and 1%” of cement plast«' 


A 4” concrete slab was laid for the lower floor. 








Photographs: Albert L. Bresnik 





— «a 
S 'o ~ 
~~ = - 
° 
eu = 
Oo -z 
® oO ° 
a i 
» t i 
oo 8 
= Wi = 


BALCONY 


aE _——————— ee 
— = ee 0 








pe ne 
gees et a 


Whether we like them or not, there seem to be more 50’ wide nearly The plan is arranged so that it is possible for each indoor area to open 
vel lots in the average community than any other type. Many of these freely to its appropriate outdoor area, with the result that the usual 
ve been, and are being, occupied with little houses, some of which unused side yards are included in the active areas of the house. 
ne within the 1000 square feet area. This house is designed to be Construction outline: Floor—T. & G. plank on wood girders, or con- 
lt on such a lot, and its area is comparable. It is essentially composed crete slab on fill; finish—asphalt tile and hardwood parquet, or similar 
two units, each approximately 14’ x 34’, with a total area of approxi- material. 
tely 980 square feet, exclusive of car shelter and porches. Walls—wood frame; exterior plywood, or other dry panel units; interior 
e of these units includes the living space and utility; the other, a finsh—hardwood plywood, transite, and baked plastic surfaced panels. 
=ping unit. The living unit opens on a wide balcony at floor level, Windows—fixed glass and sliding units. 

1 to an enclosed patio. The sleeping unit opens to the rear garden. Roof—wood ceiling joists, plywood sheathing, and composition roof; 
rance is through the car shelter, behind which is an enclosed service reflective insulation; acoustic tile ceiling surfaces. 

d. The living area is without traffic. One bedroom is located so that Radiant heating in ceiling construction. 

an be utilized as a den if this is desired. A future bedroom, bath Fence screens—wood. 

1 deck can be added above the sleeping unit to provide expansion. Lighting—indirect and recessed spots and floods. 
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PABCO 


ASBESTOS-CEMENT 
SIDING | 


For beauty that’s more than “Skin 
Deep”...specify PABCO Natural- 
White in wavy butt or straight 
butt Asbestos-Cement Siding! 













Gives Residences: 






Lifetime WEAR... > 
Fireproof, weatherproof, decayproof, NEW HOM 
termiteproof and rotproof! CONSTRUCTION 

° ° Architects 

Lifetime SMARTNESS aca rp 


recommen 


Natural-White Shingles stay cleaner, PABCO 
pon F > J Asbestos-Cement 
whiter” and more beautiful. They Siding Shingles | 


need no painting or retouching. rt cons 


architecturally 
Lifetime SAVINGS... 


correct homes. 
Homes protected with Pabco Natural- 
White Asbestos Shingles are assured 
added insulation and important fuel 
savings. No upkeep cost, no replace- 
ment cost—a lifetime investment! 


FOR NEW or OLD CONSTRUCTION — 


Natural-White Shingles go right over new sheath- > 


ing or old exterior wall surfaces — providing an PAROS Aceeiee- 


i ; Cement Shingle 
extremely attractive exterior at low cost. construction double- 


coursed with neat 
clean - fitting corners. 


isd 


-rom THIS 





SOUND ... inside and out, but sadly in need of exterior re- A COMPLETE TRANSFORMATION ... in service, beauty 
pair and refinishing. and durability, this home will provide a"'lifetime” of livability. 





THE PARAFFINE COMPANIES, INC. 


SAN FRANCISCO + PORTLAND « SEATTLE* LOS ANGELES *8°* 
Lb] 


NOVEMBER 1948 


CURRENTLY AVAILABLE PRODUCT 


LITERATURE AND 


INFORMATION 





Editors note: This a classified review of currently available manufacturers’ litera- 


ture and product information. To obtain a copy of any piece of literature or | 


information regarding any product, list the number which precedes the item 
about it on the coupon which appears below, and give your name, address and 
occupation. Return the coupon to Arts & Architecture, and your requests will | 
be filled as rapidly as possible. Items preceded by a dot (@) indicate products 
which have been merit specified in the Case Study House Program of the maga- 
zine. Items appearing for the first time this month are set in bold-face type. 


APPLIANCES 


©(560) W. R. Ames Company: In- 
formation Ames revolving shelves for 
kitchen cabinets, coolers; sturdy alu- 
minum construction; easy to install 
without rebuilding cabinets; turns at 
a touch, eliminating stooping, climbing, 
rummaging; sanitary, ant-proof; sizes 
for all standard cabinets, coolers; sen- 
sible products. 


©(669) Blackstone Corporation: 
Brochure, folders, data _ sheets 
Blackstone Combination Laundry; 
washes, dries, irons automatically ; 
counter height, counter depth, re- 
quires only six feet of wall space; 
rated best by Consumers Union; 
very good design; should be inves- 
tigated for contemporary kitchens. 


©(469) Coolerator Company: Bro- 
chures unusually well designed, engi- 
neered 8% cubic foot refrigerator; 
gives maximum storage space, includ- 
ing 40# built in frozen food locker, 
5 ice trays; also 15 cubic foot heavy 
duty home food freezer; thermostatic 
controlied temperature 5 degrees below 
to 5 degrees above zero; includes 5 
year food insurance policy; both used 


in CSHouse Number 18. 


(364) Ecko Products Company: Data, 
and information. Splendidly designed, 
weighted kitchen tools, knives, can- 
openers; also pressure cookers; these 
belong in contemporary kitchens, are 
used in all CSHouses. 


©(641) Finders Manufacturing 
Company: Brochure, folders line 
of Holliwood electric table appli- 
ances, including grill, broiler, waf- 
fler-grill; well designed, well engi- 
neered; merit specified for CS 


Houses Numbers 1, 3, 20. 


@(61) Ingersoll Steel Division, Borg- 
Warner Corporation: Brochure (16 
rages) new Ingersoll Utility Unit pro- 
viding kitchen, laundry, bathroom, heat- 
ing, plumbing, electrical lines; installa- 
tion, specification data. 


@(586) Kaiser-Fleetwings Sales Cor- 
poration: Information new Kaiser 
Timesaver Sink, unit combining Kaiser 
water-powered dish-washer and Kaiser 
disposal unit in 48” steel cabinet to 
retail $369.50; porcelain work surface, 
four access doors; dishwasher and dis- 
posal unit will still be sold eparately 
as well. 


@(472) Kaiser-Fleetwings Sales Cor- 
poration: Brochure, full information 
new automatic food waste pulverizer; 
odorless, clog-proof, safe; disposes of 


bones, fruit pits, fibrous foods, fits 
sink drain; manufactured in west and 
readily available; used in CSHouse 


Number 18. 


@ (362) Kaiser Fleetwings Sales Cor- 
poration: Brochure “Water Power Does 
My Dishes;” features Kaiser dish- 
washer, new aluminum hydraulic ap- 
pliance dedicated to ending kitchen 
drudgery. 


| 
| 





(642) Kelvinator Division, Nash- 


(526) 


43 


Houses Numbers 8, 9; efficiently | most commonly used plan and side view 


designed; drawer glides on ball 
bearings; removable adjustable 
shelves; insulated against metallic 


| hexagon bolts, nuts, screws; 
|from 3/16” to 1” diameter, 9” 
} . a6 . . 

| graduated in 32nds; plastic. 


circles 


scale 


sound; bonderized finish, two coats | 


of enamel. 


©(119) Formica Insulation Company: 
Folder Formica cabinet tops; colorful. 
spotproof, durable, sanitary; does not 
chip, crack, break; not injured by al- 
cohol, fruit acids, ordinary alkalies; 
withstands 275 degrees Farenheit; 
wide color range. 

Frank Brothers: Full 


informa- 


| tion Morton and American lines. metal 


Kelvinator Corporation: Folders, | 


catalogue sheets covering Kelvinat- 
or refrigerators, electric ranges, 
electric water heaters (including 


counter-top style), frozen food cab- | 


inets (both home and commer- 
cial); precise, well presented in- 
formation one of best lines of ap- 
pliances. 
@ (426) Miller Clock 


Howard Com- 


pany: Information contemporary clocks | 


by leading designers, including George | 


Nelson; probably best approach to ap- 


plication of contemporary design to 
clocks. 
(177) Southern California Edison 


kitchen cabinets; good contemporary 
design endless combinations of units 
full specification service available. 


(493) Hotpoint, Inc.: Hotpoint kitchen 
and laundry installation manual; com 
plete manual illustrated to show proper 


ways of affixing Hotpoint cabinets and | 


of connecting Hotpoint appliances in a 
kitchen; particularly valuable to archi- 
tects, builders. 


@(481) Mutchler Brothers Company: 
Full details well designed Porta-Bilt 
Hardwood Kitchen Cabinets; same pre 
cision construction as steel cabinets 
with all advantages of wood; continu- 


| ous counter sink tops, rotating corner 


Company: Well illustrated, idea-packed | 


booklet electricity in house plans; full 
information electric appliances; one of 
best sources information. 


© (587) Servel, Inc.: Complete set bro- 
chures, folders, data Servel gas refri- 
gerators, including information “twin- 
six” dual 12-cubic-foot model; no noise, 
no moving parts; merit specified in 
CSHouses Numbers 11, 15, 16, 17, and 
i. 


@ (365) 


Sunbeam, Inc.: Data, infor- 


mation most complete line kitchen ap- | 


pliances — Mixmaster, Wafflemasier, 
Ironmaster, Sunbeam Toaster; well de- 
signed, highly efficient. 


@(535) Utility Appliance 
tion: Brochure Gaffers & Sattler gas 


ranges, all sizes; automatic low-tem- 
perature oven control, no-tilt racks; 


sizzle-roasting broiler; triple-click top 
burner controls; divided top with 
griddle; CP; well engineered, design- 
ed; merit specified CSHouse Number 


©(187) Western Stove Company, Inc.: 


Brochures, folders all Western-Holly 
ranges, including Town & Country 


eight-burner custom built; 
temporary design, well 
available immediately. 


good con- 
engineered; 


BOOKS 


(491) Kurt L. Schwarz: Catalog of 
fine and rare books; early editions of 
literary, artistic and scientific impor- 
tance; choice collection of unusual in- 
terest. 


(345) Zeitlin & Verbrugge: Catalogs 
books on architecture, art; imported, 


domestic, new, out-of-print. 


CABINETS, COUNTER TOPS 


(399) American Central Division, Avco 
Manufacturing Corporation: Detailed 
16-page, 4-color brochure one of best 
contemporary designed lines kitchen 
cabinets in stainless steel: all edges. 
corners rounded; very little visible 
hardware; brochure shows sample 
kitchens. 


©(643) Berger Manufacturing Di- 
vision, Republic Steel Corporation: 
Folders, brochures steel kitchen 
cabinets; merit specified for CS 


Corpora- | 





cabinet, recessed sink front; any color; 
comes ready to install; a remarkably 
good product meriting close study. 


| DRAFTING ROOM EQUIPMENT 


(458) Clearprint Paper Company: In- 
formation new Papercloth as substitute 
for tracing cloth; marked stability un 
der all atmospheric conditions, resists 


stretching, shrinking, buckling: takes | 


well, erases 
folding; 


ink, pencil 
damaged by 
able. 


easily; 
samples 


not 
avail- 


(482) 
E.Z.C. 
package 


Industries: 
Scale rule size of 
with 6’ flexible 
built-in flashlight to 
snap-back rule, etched 
esting product. 


(483) Listo 
formation 
full vision 


Cowhig 

cigarette 
tape with 
illuminate it; 
figures; inter- 


Pencil 
new 
at 


Corporation: 
drafting pencil with 
point; leads propelled 
through spring tension point 
prevents turning, wobbling, slipping; 
has colored top to indicate degree of 


hardness of lead being used; only one | 
| operating 


good 


part; draftnig room 
tool. 
(494) Rapidesign, Inc.: Information 
new detailer template containing all 


A Ik 
iA ° 





NAME 


In- | 


which | 


| (495) Triple “E” Products Company: 
ln.o:mation new pencil sharpener with 
| ball-bearing indicator cap producing 
oy kind of point from long-lead blunt 


to long-lead sharp; Bakelite plastic 
with hollow-ground blades; portable, 


size of salt shaker; handy gadget. 


ELECTRICAL EQUIPMENT 


(245) Charles E. Barnes & Son: Bro 
chure new Barnes Wire-Hiway base 
| board facilities, anchors partitions; 


wires carried rear panel; front panel 
|simple baseboard; outlets anywhere; 
foot switches eliminate wall switches; 
| good product. 


@ (208) Bell Electric Company: Fold- 
ers “No-Shok” electrical outlet recep- 
| tacles merit specified in all CSHouses; 
snap-back guard closes receptacle when 
| plug is pulled out; protects against 
shock through inserting metal articles 
in plug slots; also guards against dust, 
dirt, water; keeps children safe; def- 
initely worth investigation. 





@ (449) Cannon Electric Development 
| Company: Folders, information Cannon 
| Pathfinder Light designed to illumin- 
ate driveways, gardens, steps, path 
ways, etc.; light below eyelevel is 
thrown downward; well designed, en- 
gineered; practical 


(496) Emerson Electric Manufacuring 
| Company: New master catalog Emerson 
| fans, ranging from table fans to kitchen 
| and restaurant exhaust fans; 32 pages 
| give design, construction specifications, 
| performance data, dimensional infor- 
| mation; one of top lines in field well 
| presented. 


Folder | 


| @ (484) 


Executone, Inc.: Factual, well 


| illustrated folders Executone _ inter- 
| communication systems for house, of- 
| fice, commercial, industrial use; tech 
| nical, installation data; one of best 
sources of information; includes infor 





mation on paging systems; worth study, 
| file space. 

| 

(537) Fluorescent Fixtures of Cali 
| fornia: Literature new Allbrite of 
| California “Lifemaster” fixture de 
signed for individual or continuous 
|mounting; surface or drop; made 
for two, four or six slimline tubes; 
| spotlight units for accent lighting; 


| heavy gauge metal chassis, cast alu- 
minum ends. 


MANUFACTURERS’ LITERATURE 


ne & architecture 





ADDRESS 





CITY 


ZONE 


STATE 





OCCUPATION 





NOTE: Literature cannot be forwarded unless occupation is shown. 
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roo Permanente SULPHATE RESISTANT was the answer 


The FRED J. EARLY, JR. COMPANY, Inc., General Contractors on the Redwood City (Cal.) 
Sewage Disposal Plant, were faced with an unusual problem in concrete construction. The con- 
crete in this 4,000,000 gallon capacity plant would not only be exposed to the corrosive effects 
of the sulphates and nitrates normally present in sewage, but because of a large tannery in the 
immediate vicinity, the soil surrounding the concrete feed pipe and booster-pump housing was 
saturated with tannic acid from the tannery wastes diss harged nearby. It has been shown that 
exposure to tannic acid causes serious deterioration in concrete made of ordinary types of cement. 


Because of the problem involved, FROST & BRIAN, of Redwood City, Designing Engineers 
of the Project and HARRY N. JENKS, of Palo Alto, Consulting Sanitary Engineer, specified 
concrete made of PERMANENTE SULPHATE RESISTANT Portland Cement; a specially 


made cement for use where alkali, acid or sulphate reactions are encountered. 


PERMANENTE SULPHATE RESISTANT Portland ‘Cement conforms to A.S.T.M. Speci- 
fications C-150, Type V, and Federal Specifications SS-C-192, Type V. 





Write for Permanente Booklet, “Cement Types and Uses.” 





PERMANENTE 


On the job - On time CEMENT COMPANY 


PERMANENTE, SANTA CLARA, YOSEMITE AND KAISER BRANDS OF PORTLAND CEMENT AND PERMANENTE LIME PRODUCTS 


| OAKLAND + SEATTLE + HONOLULU 






a CPR repens tyes 


NOVEMBER 1948 


(528) General Electric Company: New 
18-page catalog GE wires and cables; 
all GE thermoplastic, braided, leaded 
building wires and BX, entrance, Braid 
X, PVX cables listed, along with many 
other wire and cable products; infor- 
mation National Code requirements; 
NEC tables printed in full. 


(533) Ilg 
pany: New 


Com 
on kitchen 


Electric Ventilating 
“work book” 
ventilation; complete treatise modern 
kitchen ventilation; remarkably well 
prepared, giving full data of require- 
ments for kitchen ventilation, venti 
lation other rooms; features Ilg_ built- 
in, portable and “packaged” units and 


stand-type ventilating fans; “must” 
data. 

(402) Northern California Electrical 
Bureau: Data-packed 16-page, two- 
color brochure electricity in house 
plans; check lists, suggestions for every 


room, typical floor plans, adequate wir 
ing information; practical, factual, best 
type of information. 


@(72) Square D Company: Full color 
folder Square D multibreaker; guards 
electrical systems against overload, 
short circuits; details wiring to use of 
multi-breakers; good. 


@(300) Square D Company: Well pre- 
pared folder new Square D Saflex Ser- 
vicecenter Switchboard; three different 
size switches in four different poten- 
tial ratings in one uniform size cabi- 
net; safe and flexible; good new prad- 
uct by old manufacturer; worth inves- 
tigation. 


@(538) Square D Company: Bro- 
chures Safeflex low voltage control 
system making it possible to turn on 
all lights in house at once from one or 
more control points; reduces wiring 
cost, increases utility; small magnetic 
switch controls 120 volts, is operated 
by less dangerous 24-volt system; used 
in all CSHouses. 


(497) Westinghouse Electric Corpora- 
tion: New 12-page booklet wiring dia- 


grams and kitchen layouts; plans for 
both L-shaped and 2-story feature 
houses meet recommended cabinet, 
counter surface requirements; gives spe- 
cifications, dimensions for refrigerators, 
sinks, range, water heaters, 
other equipment; valuable data. 


FABRICS 


* (485) Bolta Products Sales, Inc.: 
Information and samples Boltaflex, all- 
plastic upholstery fabric blending qual- 
ity, toughness; good colors, soft to the 
touch, spectrum of 51 colors; will not 
crack, chip, peel, stain under normal 
conditions, stretch, sag; good product 
worth study. 


@(301) Brunschwig & Fils: Informa- 
tion one of best sources of contem- 
porary fabrics; wide variety of tex- 


tures, colors, designs; Worth appraisal. 
© (428) Cheney Brothers: Information 
contemporary line textured fabrics; 
new emphasis on modern textures, 
weaves, colors. 


(549) Frannie Dressel’s Studio: Infor- 
mation one of best sources fabrics hand 
rrinted to specifications of architects, 
decorators; fabrics have won solid rec- 
ognition contemporary circles. 


(302) E. I. duPont de Nemours & Com- 
pany: Brochure Fabrilite, new  syn- 
thetic resin plastic-coated fabric for up 
holstering; resists cracking, abrasion, 
edge wear, tackiness, exposure, fire; 
wide color range; good product by big 
manufacturer. 


cabinets, 


* (429) Goodall Fabrics, Inc.: Informa 
tion contemporary fabrics; wide range 
textures, patterns; colors; from hand 
loom Dorothy Liebes; original, imagi 
native. 


(567) Goodall Fabrics, Inc.: Folder 
Goodall wrinkle-resistant bedspreads in 
wide range textures, designed, color 
styled by Dorothy Liebes; contain An- 
gora mohair, are not bulky, color fast, 
pre-shrunk, custom hemmed; standard 
72x106 and 88x106 inch special 
widths to 92 inches. 


* (486) Greeff Fabrics, Inc.: Informa 
tion wide line exciting contemporary 
fabrics; interesting textures, designs, 
colors; merit specified for CSHouse 
Number 7, definitely worth investigat- 
ing. 


sIzes; 


(303) Boris Kroll: Information good 
contemporary line textured fabrics; 
available Beverly Hills, San Francisco, 
Chicago, New York; interesting weaves, 
colors; worth investigating. 


(430) La France Industries: Informa- 
tion Chica La France upholstery, mod 
ern texture and design from winning 
entry national fabric design comreti 
tion; fiesta red, siesta green. 


(558) Laverne Originals, Inc.: Infor- 
mation line of fabrics by 1947 AID 


award winners; 12 patterns, wide range 
color combinations; sturdy fabric, wide 
range textures; co-ordinate nicely wiih 
wallpapers by same designers; can be 
ordered from stock combinations or 
special colors; immediate delivery, mo- 
derate price. 


@(407) Lumite Division, Chicopee 
Manufacturing Corporation: Brochure, 
samples Lumite woven plastic fabrics 
that can’t fade, stain, scuff; wide range 
colors homogenously integrated, many 
weaves, patterns; ideal for furniture up- 
holstering, especially garden furnitur2; 
handles easily and does not “cup.” 


(305) Pantasote Corporation: Free 
swatches, information Pantasote coated 
upholstery fabric; virgin vinyl; wide 
color range; new product worth investi- 


gating. 


Hand Woven Or- 


custom designed 


(539) Reg-Wick 
iginals: Information 
handwoven upholstery, drapery fa- 
brics: colors dyed to order: good 
contemporary designs, fabrics; several 
national awards; worth investigating. 


(444) Ben Rose: Information one of 
best designed lines hand-printed con 
temporary fabrics; intelligently han- 
dled, good colors, textures 


(306) Textileather Corporation: Bro- 
chure Tolex upholstery, wall covering 
plastic leathercloth; tailors well, cleans 
easily, stain resistant; wide color range. 


FLOOR COVERINGS 


(433) Bigelow-Sanford Carpet Com 
pany, Inc.: Information Lok-weave Gro- 
point carpet; tufts are locked in, can- 
not pull out; no sewn seams, damaged, 
worn areas easily replaced with leftover 
pieces. 


(219-A) Gladding, McBean & Com- 
pany: Folder Mission Red Floor Tile; 
hard burned, smooth texture; ideal for 
paving patios, terrace, walks, loggias, 
facing walls, garden seats, stair treads 
and risers; 12”x2%4"x%4” to 12”x- 
12”x34”; western manufacturer, avail- 
able. 


@(309) Klearflax Linen Looms: Cata- 
logue, brochures probably best known 
line contemporary rugs; exceptionally 
wide range colors, fabrics, textures. 
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Velvatone interior and exterior colored wall finishes— 


insultone 


VELVATONE STUCCO PRODUCTS COMPANY 


2066 Hyde Park Bivd. 


For information write—or call AXminster 7167 


insulating plaster and Acoustiflex acoustic 
plaster—have been added to the carefully selected list 
of products merit specified for use in the Case Study 
House Program—a distinction they have earned. The 
best pastel colors combined with the best finishes and 

great insulation values, both thermal and acoustic. 


Los Angeles 44, California 








NOW YOUR CLIENTS CAN HAVE 





the miracle insect screening! 


Lumite will solve your clients’ screening 
problems once and for all. This amaz- 
ing, war-proved screening is virtually 
indestructible. Woven of Saran, prod- 
uct of Dow Chemical Co., it is rustproof, 
can't corrode, rot, or stain. It is unaf- 
fected by sun, rain, or salt spray. 
Even industrial smoke and acid fumes 
leave it completely unchanged. It never 
needs painting. Nothing like it has ever 
been developed before. 

In industrial regions and sea-coast 


6 It7 sNecified 


*® 


towns it is the only screening to use... 
regardless of price. But you can save 
your clients’ money when you specify 
Lumite in other areas as well—for it is 
moderately priced, yet outlasts all 
others. Replacement costs are practi- 
cally eliminated. No more repainting 
of stained sills and sidewalls. For com- 
plete information and samples write: 


LUMITE DIVISION 


Chicopee Manufacturing Corporation 
47 Worth Street, New York 13, N. Y. 





used in C. S. H. Program 
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(434) Oregon Flax Textiles, Inc.: De- | FURNITURE 


scriptive brochure Flax-tex all-linen 
strands fine flax; long wearing; seven 


warm colors, no patterns. 


@ (388) Paraffine Companies: Pleasant 
4-color booklet “Pabco Floors the Mod- 
ern Home;” suggests treatments for 
floors of all rooms in house; practically 
suggests colors, patterns. 


@(588) The Roberts Company; Color 
brochure Roberts Smooth-edge tack- 
less carpet installation strips for wall- 
to-wall carpeting; works like a cur- 
tain stretcher; no tack marks, no scal- 
lops, no puckers, no fluted edges; wood 
or concrete floors; meri tspecified for 
all CSHouses. 


(310) Shelley’s Floor Coverings: In- 
formation one of best retail sources con- 
temporary rugs, carpets from foremost 
looms; new weaves, textures, colors. 


(487) Alexander Smith & Sons Carpet 
Company: Well executed 24-page four- 
color brochure on Alexander Smith & 
Sons rugs, “Colorama,” Clara Dudley’s 
color idea book; emphasizes, explains 


colors, textures, patterns one of most | 


widely known lines; many good plain 


colors; definitely worth study, file 
space. 
°©(670) Tile - Tex Division, The 


Flintkote Company: Printed color 
charts, 4” x 4” samples Tile-Tex 
asphalt tile, featuring new line of 
colors; colors based on national 
survey by color experts to deter- 
mine color preferences; wide range 
of colors immediately available, in- 
eluding plain and neutral colors; 
good source of data. 


rugs; unique texture from “twist-tite” | * (412) 


Aalto Designs: Information 
one of oldest lines contemparary furni- 
ture; made in Sweden; available sev- 
eral West Coast. Eastern outlets. 


(311) Barker Brothers: Information 
Multi-Unit Pacific Modern furniture; 
built-to-unit measure, fits any floor 


plan; budget priced; definitely worth 
investigation; good approach to con- 
temporary furnishings. 


* (559) Barwa Associates: New illus- 
trated catalogue of one of America’s 
most revolutionary chairs, the Barwa; 
winner of three design awards in 1947- 


18; merit specified in CSHouse Pro 
gram; worth investigation. 
(568) Cabaniss of Denver: Informa- 


tion source of good contemporary furni 
ture in five Rocky Mountain states, in- 
cluding Aalto, Eames, Van Keppel- 
Green; also lighting fixtures by Versen, 
ceramics by Beatrice Wood, fabrics by 


Ben Rose. 


@(583) Cannell & Chaffin: Informa- 
tion several of best lines of contem- 
porary furniture and good contempor- 
ary decoration service; one of oldest 


furniture designed by Edward J. Worm- 
ley; living room, dining room, bed- 
room; forty pieces, well integrated. 


@ (312) Dunbar Furniture Manufactur- 
ing Company: New booklet covering 
modern furniture, decoration featuring 
Dunbar furniture designed by Edward 
J. Wormley; considerable attention to 
accessories; requires 25 cents in stamps 
for delivery. 


@(313) Ficks Reed Company: Cata- 
logue contemporary Malay Modern and 
Amber Ash furniture; versatile, good 
especially for recreation rooms; indoor 
quality; one of best lines informal fur- 
niture. 


@(314) Frank Brothers: Information 
top retail source best lines contempor- 
ary furniture; designs by Charles 
Eames, Alvar Aalto, Gilbert Rhode, Isa- 
mu Naguchi, George Nelson; complete 
contemporary interiors service; uphol- 


| stery and drapery shop. 


and best sources of information and | 


services, having to do with interiors. 


(645) Claywood Design Products: 
Brochure line inexpensive modern 
furniture for homes, offices, stores, 
clubs, institutions; tables, chairs, 
desks; woods finished in hard clear 
lacquer or solid colors; designs by 
Clayton Lewis; western manufac- 
turer; immediate delivery. 


* (435) Drexel Furniture Company: In 
formation new clean line contemporary 


(436) Functional Furniture Manufac- 
turers; Illustrated brochure new func- 
tional line tables, chairs using molded 


plywood on mass _ production — basis; 
clean, strong, light. 
(569) Ingram of California: Folder | 


contemporary cocktail tables designed 


by Griswold Raetze, AIA; plastic, cork | 


or wood tops, 1%” thick hard-wood 
trim and legs; plastic tops satin black, 
dark green or Chinese red; various 
colors in trim; 14” high, 50” ‘long, 
26” wide or 14” high, 38” long, 38” 


wide; worth investigation. 


* (437) Knoll Associates, Inc.: Infor 
mation one of best lines authentic con- 
temporary furniture; chairs, tables; 


| string, strap, fabric upholstering; wood 


or metal chair frames. 


ARTS & ARCHITECTURE 


@(316) Herman Miller Furniture Com- 
pany: Information top lines contem- 
porary furniture designed by Isamu 
Naguchi, Charles Eames and George 
Nelson, reflects one of most important 
design programs in furniture industry. 


(570) Multiplex Furniture Sales Cor- 
poration: Information new Multiplex 
contemporary furniture designed by 
Martin Feinman of Modernage; now 
in national distribution; 12 basic case 
goods units capable of 150 combina- 
tions plus foam rubber upholstered 
pieces, occasional tables, fabrics, ac- 
cessories; makes good sense. 


(646) Pacific Desk Company: In- 
formation good line exclusive fur- 
niture for executive and profes- 
sional offices; also complete co- 
ordinated office planning, decorat- 
ing service; special service for ar- 
chitects, decorators through which 
clients can inspect stock. 


(319) Rattan Stylists, Inc.: Catalog 
rattan furniture designed by Paul 
Laszlo; upholstered, airfoam cushions; 
armchairs, sofas, coffee tables, end ta- 
bles, dining tables, dining chairs, sec- 
tional, bridge tables, custom designs. 
(488) Jens Risom, Inc.: Information in- 
teresting line contemporary furniture, 
accessories; simple, clean lines; good 
construction; one of best in field. 


@(562) Armin Richter: Retail source 
for contemporary designs in furniture 
by Aalto, Nelson, Eames, Saarinen, 
Martine and others. Modern Interio: 
design, and also fabrics. 


(644) Carroll Sagar & Associates: 
New source of contemporary furni- 
ture, fabrics, accessories, including 
Eames, Risom, Functional, Glenn 
and Sebring pieces; lamps by Har- 





First Choice in Beauty and Value . .. Smart, Modern 


CALIFORNIA Brand 
RUBBER TILE 


Never Before a Rubber Tile with 
All These Features: 


¥% Available in a distinctive ar- 
ray of 16 primary colors and 
pastel shades with entirely 
new marbleized effects! 


New deep gloss! Colors stay 
bright indefinitely! 


Quiet, warm and resilient un- 
derfoot! Comfortable to walk 
on! Non-slip! 


%e Rugged construction! With- 
stands the hardest kind of 


wear! Easy to clean. . . sim- 
ple to maintain! 

%& Resists acids! Stain-proof ... 
Water-proof . . . Rot-proof! 
¥% Economical! Fast, trouble-free 
tile to lay! First cost is last 

cost! 


The practical, durable covering for every room in the 


home. 
tional buildings. 


SAN FRANCISCO 


400 Alabama Street 
Klondike 2-1616 


OAKLAND 


2400 Peralta Street 
Glencourt 1-0177 


Ideal for commercial, industrial and institu- 


FRESNO 


or 


414 P Street Ph. 4-3055 


2150 G Street Ph. 3-5168 


FOR FURTHER 


INFORMATION about 





California 


Brand Rubber Tile write for descriptive booklet or con- 
tact the nearest Pacific Coast Aggregates office below. 


SACRAMENTO STOCKTON SAN JOSE 
16th & A Streets 1020 E. Main Street 790 Stockton Avenue 
Ph. 3-6586 Ph. 8-8643 Ballard 8670 
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thern; specializes on service 
through architects, decorators; is 
worth investigating. 


@(460) Everett Sebring Furniture: 
Well prepared brochure _ illustrating 
line contemporary low tables; large 


single tables or groups of small tables 
assembling into one large table; wide 
range of finishes, wood, cork, or leath- 
er surfaces; also incidental 


pieces; 
available through decorators or archi- 
tects exclusively. 
(540) Tappan-Keal: Brochure well 


designed line contemporary California 
furniture; includes photographs, rec- 
ord cabinet, buffet, bookcases, tables, 
desks, chests, night stand; one of 
best West Coast lines; price lists in- 
cluded. 


(438) Thonet Brothers, Inc.: Illus- 
trated catalog new clean-cut line mod- 
ern furniture; chairs particularly well 
designed. 


(322) H. H. Turchin Company: Illus- 
trated catalog contemporary glass fur- 
niture; heavy glass tops; well designed, 
engineered. 


@ (323) Van Keppel-Green, Inc.: In- 
formation complete line contemporary 
metal, wood furniture; designed by 
Hendrick Van Keppel, Taylor Green; 
available nationally. 


GENERAL 


(6) Libbey-Owens-Ford Glass Com- 
pany: Well illustrated brochure solar 
houses, 24 pages of fundamentals of 
planning “open” houses; gives good 
examples; technical data. 


(443) Pacific Shop: Contemporary ac- 
jewelry bv 


cessories for the home; 


modern designers and crafstmcn; one 
of best sources in Northern Caiif»rnia 


(571) Philip Carey Manufacturing 
Company: Good four-color catalogue 
Carey roofs, side walls, floors, partitions, 
foundation materials, heating system 
materials and bathroom cabinets and 
accossories; excellent presentation of 
products by one of oldest national 
manufacturers. 


HARDWARE AND FIXTURES 


@(589) Adams-Rite Manufacturing 
Company: Complete information well 


designed contemporary line hardware 
for sliding doors; features new Rite- 


Lock, adjlstable to any door thickness 
from 1%” to 1-15/”; easily installed 
by notching stile; five surface finishes 
available; merit specified in all cur- 
rent CSHouses. 


@ (393) American Cabinet Hardware 
Corporation: Folder, data sheets Ame- 
rock line contemrorary cabinet hard- 
ware; Beauty-Seal platings, matched en- 
sembles, easy-working catches; includes 
semi-concealed hinges, friction catches, 
pulls, sash lifts, sash locks; full tech- 
nical, installation data. 


(439) Bennett-Ireland, Inc.: Illustrated 
folder Flexscreen fireplace metal cur- 
tains; hang in folds; easily opened, 
closed; one of best contemporary lines 
fireplace equipment. 


©(561) Custom Hardware Inc., Los 
Angeles. Fine finish hardware custom 
made. French Georgian, Colonial and 
Modern periods. Cast brass, broize 
and aluminum. Colonial rim_ locks. 
Special pulls, push bars and plates for 
structural glass and other entrance 
doors. 
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at the sign which 


says “Adequate Wiring” 
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TULSON)(— « 


NEW SZZDING HINGE 


VERSATILE ADDITION TO BASIC HARDWARE 


improves appearance and functioning of any drop-leaf construc- 
tion. NO OTHER HINGE offers this exclusive SLIDING 


feature to the furniture industry. 
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@ SAVES LABOR AND 
MATERIAL on ruled 
edges 

; @COSTS NO MORE 

bi TO INSTALL - needs 
ae no special tools. 

@ELIMINATES GAP formed by conven- 


tional hinge - forms a clean, snug joint, 
open or closed. 


@ PERMANENTLY SMOOTH - WORK- 
ING- brass bushings will not bind. 


AVAILABLE NOW — WRITE FOR DETAILS. 


TULSON opistrisutinc COMPANY 


2751 BOSTON AVENUE « SAN DIEGO 2, CALIFORNIA 


You can’t miss, if you follow these directions. The 
Adequate Wiring sign clearly marks the way to added 
comfort and increased convenience which the home 
owner calls “Modern Living.” 

Adequate Wiring means plenty of circuits, outlets 
and switches to deliver full electrical service. It assures 
a more livable home, in which today’s modern 
electrical appliances operate at peak efficiency to 
lighten housekeeping tasks, and to 
provide pleasure and 
entertainment. It means a 
brighter future, too, with 
facilities already in place 
for the installation of new 
electrical appliances now in the making. 

Adequate Wiring keeps a home modern longer. At 
a fraction of the total building cost, it is an investment 
which pays dividends for years. 

When you build or remodel, have an Adequate 
Wiring advisor go over your plans with you. His 
services are available to owners, architects and 
contractors anywhere in Edison territory, through your 


nearest Edison office. There is no cost or obligation. 


Southern California Edison Company 


47 























kof’ J 






ee eee ne a ee 





~~ ee 





= 


OUT-MODED WIRING 
A LIABILITY 


Homes built 20 years ago are elec- 


trically obsolete. Wired chiefly for 
lights and a few small appliances 
these homes lack the power for to- 
day’s expanded electrical needs. 


Bankers and other lenders, conse- 
quently, place wiring high on the 
list of factors to be checked as con- 
tributors to home depreciation and 
early obsolescence. 


To protect the owner’s investment, 
architects today are placing in- 
creased emphasis on adequate 
wiring—enough circuits of large 
enough wire, and plenty of conven- 
iently placed outlets and switches 
—for all present and future needs. 
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NORTHERN CALIFORNIA 
ELECTRICAL BUREAU 


1355 MARKET STREET 
SAN FRANCISCO 3 
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© (366) Grant Pulley & Hardware 


ARTS & ARCHITECTURE 


of pressed steel; gas fumes cannot es- 


| Company: Data one of best lines. slid- | cape into room. 


ing door hardware; makes large areas | 


ot glass slide with finger-tip pressure; | 


quiet, efficient; this data belongs in all 
architectural files. 


Mitchell-White & Company 
design Brake-O-Matic 


* (565) 
Modern 


door 


| check for use in the best homes, finest 


hotels and offices, write for literature. 


* (325) Parlyn, Ltd.: Brochure remark- 
new finger-tip push-pull control 
Parlyn door lock and latch; light finger 
pressure closes door; con 
temporary design; zinc alloy; no visible 
screws, 


opens Or 


* (408) Sargent & Company: Folde: 
new Sargent Intergralock; well design- 
ed, knob keyhole, formed 
metals; available in number of bronze, 
brass chromium finishes; tull technica! 


pressure 


details. 
(372) Security Lock Corporation: Bro- 
chuce new keyless push-button com 


bination door lock; locked by flick ol 


levex, opens by | Usaing proper com 
bination four small buttons. 


* (326 Soss Manufacturing Company: 
Remarkably well prepared 24-page man- 
ual Invisibie Hinges; permit 
streamlining door by eliminating vis 
ibility of hinges; gives full details of 


on Soss 


| construction use. 


HEATING & AIR CONDITIONING 


@(381) Horace F. Allison: Informa- 
tion on radiant heating; firm engi- 


neers, installs systems in Los Angele- 
area; one of best sources of practical 
information, installation service. 


@(77) American Radiator & Standard 
Sanitary Corporation: Brochure new 
baseboard radiant heating panel; 8” 
high, replaces baseboard, can be paint- 
ed; worth investigation 


(390) A. M. Buyers Company: 
tical, factual booklet covering 
of 1,000 radiant heating jobs in last 


Prac 


| ten years; gives engineering preference 


methods, materials mostly used; 


graphic statistics. 


(572) Philip Carey Manufacturing 
Company: Brochure Careyduct all as- 
bestos air conduit for heating, ventilat 
ing, air conditioning; is both conduit 
and insulation; hushes fan noises, per- 


£eo 


mits higher air velocity due to fiush 
joints; easily installed, economical; 
worth study. 

(414) Chase Brass & Copper Com- 
pany: Full color brochure on _ brass 
and copper in residential planning, 


emphasizing copper tubing for radiant 
heating; also cover¢ hardware, screen, 
roofing products. 


(257) Day & Night Manufacturing 
Company: Concise folder Panelray ra- 
diant infra-red vented gas wall heater; 
well designed, single or dual units; 


study | 


* (84) Hammel Radiator Engineering 
|Company: Folder Comfortaire winte: 
air conditioner, summer ventilator; all 
technical information; centrifugal blow 


er, motor mounted spring suspension 
and rubber; four sizes, 60,000 to 120,- 
000 BTU. 


¢ (329) Lennox Furnice Company: Bro 
chure Lennox Aire-Flo gas residential 
furnace; provides warmed, filtered, hu 
midified air; completely quiet; cabinets 
remarkably well designed. 

Regu- 


new 


@(415) Minneapolis-Honeywell 
lator Company: Booklet, folders 
automatic electric clock thermostat to 
regulate heat output of any kind of 
controlled heating; automatically turns 
heat down at night, up in morning; 
well designed, highly efficient. 


*(541) Montag Company: Electric 
furnace, manual and circular, provides 
continuous filtered all-year ventilation; 
M-H modulating thermostatic 
trols for eight blower speeds, 12 heat- 
ing steps within two degrees of room 
temperature; full data available. 


(87) Naco Manufacturing Company: 
Brochure, folders Pacific Thermolators, 
vented design, 
available immediately; also information 
Pacific dual furnaces, 
suspended units, duct furnaces. 


con- 


console heaters; good 


door, register 


(542) Payne Furnace Company: In 
formation new Payne Panelair forced 
air wall heater: occuries floor area 


of only 293¢”x934”; room air drawn 
in near ceiling, discharged through 
yutlet grilles at floor level into one or 
more rooms; built in thermostatic fan 
‘ontrols provide two-speed fan opera 
tion: 55,000 btu; worth investigating. 


(446) Payne Furnace Company: Fold- 
er new Cooler Air evaporative cooling 
unit for residential and commercial 
cooling; 14 major innovations and fea- 
tures; Fiberglas evaporative filter; true 
air delivery from 2,300 to 8,000 CFM 
claimed. 


¢ (330) Penn Electric Switch Company: 


One of best manuals showing wiring 
diagrams for heating systems; loaded 
with technical data, diagrams for all 


| types of systems; this is “must” for all 


files. 


* (373) Pryne Company, Inc.: Authen 
tic brochure residential ventilating fea- 
turing Blo-Fan electric ceiling ventila- 
tor: removes cooking odors, steam; full 
technical data. 


© (647) Radiant Heat Engineering, 
Inc.: Brochures and folders com- 
| plete radiant heating engineering 
| and installation service in Southern 
California; firm thoroughly experi- 
enced by many major installations, 
|now installing radiant heating CS 
| Houses Numbers 8, 9; good source 
|of information. 


with or without thermostatic controls; | 


10,000 to 40,000 BTU; 593%” 
13-3/16” to 17-11/16”"; 


charts; merits appraisal. 


(509) The Firan Company: Brochure 
Glomaster bath heater featuring direct 
infrared heat radiation; one piece die- 


formed aluminum alloy reflector; well | 


engineered, designed; worth investiga- 


uses convection flow of air. 


Brochure 
furnace, 


Fraser & Johnston; 
Lo-Boy shallow model 


(510) 


new 


| dual or floor; 26%” deep overall; dual 


models feature “bi-flo” register head, 
eliminating floor grilles; single rod con 
trol valve; streamlined heating element 


high x | 
specifications, | 


© (331) Revere Copper & Brass: Spec- 
tacularly good non-technical discussion 
radiant panel heating in 36 well-illus- 
| trated pages; this is a down-to-earth 
manual and no architectural file 
complete without it; can’t be recom- 
mended too strongly. 


18 


| (333) Superior Fireplace Company: 
Excellent brochure on fireplaces, fea- 
turing Superior Heatform _firerlace 
units, grilles, accessories; one of best 
fireplace booklets; worth file space. 


(511) Surface Combustion Corpora- 
tion: Twenty-six pages of specifications 
for Janitro! gas boilers for radiant, hot 
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water, steam heating; includes ratings, 
dimensions, engineering data, illustra- 
tions; good source material. 


(490) H. A. Thursh & Company: Well 
prepared and_ illustrated brochure 
Thrush forced circulating flow control 
hot water heat; emphasis on radiant 
heating, with good technical data sim- 
ply presented; equipment used _ in 
Kaufmann house by Frank Lloyd 
Wright; worth study, file space . 


(648) Trade-Wind Motorfans, Inc. : 
Folders Trade-Wind small room 
ventilator that installs in the ceil- 
ing; easily cleaned blower, totally 
enclosed motor, quiet air inlet, par- 
tition keeps greasy air from motor; 
built-in conduit box, plug-in recep- 
tacle; includes hood of good design 
over stove when used in kitchen. 


(649) Trane Company: Fifty-four 
page brochure “Merely a Matter of 
Air” featuring Unitrane air condi- 
tioning for multi-room buildings; 
one of the best presentations of air 
conditioning; good descriptive, 
technical matter, well illustrated 
with drawings; simply written; 
worth having. 


(543) Utility Appliance Corporation: 
Brochure Utility evaporative air co:l- 
er; cleans and cools air and distributes 
via blower; efficiently engineered; full 
dimensional, installation performance 
data; merit specified CSHouse Num- 
ber 1. 


@ (544) Utility Appliance Corporation: 
Brochure Utility forced air furnace, 
gas fired; provides complete forced air 
circulation, fully automatic tempera- 
ture control, glass fiber filters; mod- 
ern compact cabinet design; well engi- 
neered; full dimensional, performance 
data; merit specified CSHouse Number 


id 


@(545) Utility Appliance Corpora- 
tion: Brochure Utility Wall-o-amtic 
built-in circulating heater, gas fired and 
vented; can be used all types construc- 
tion, installation remarkably simple; 
fits into any standard 4” stud wall 
without furring; high velocity dis- 
charge assures over-all room heating; 
well designed; merit specified for 
CSHouse Number 1. 


INSULATION AND ROOFING 


(546) 
tion: 


Associa- 
sound ab- 
architectural 
theory and 
acoustical mater- 


Acoustical Materials 
New brochures on 
sorption coefficients of 

acoustical materials and 
use of architectural 
ials; data-packed, well _ illustrated; 
undoubtedly best source of informa- 
tion; worth file space, study. 


@ (334) Babcock & Jones, Inc.: Bro- 
chures, data on Ferro-Therm Steel In- 
sulation; exceptionally good with ra- 
diant heat—reflects 90-95% of radiant 
heat; vermin-proof, no moisture, easily 
installed; one of best new products and 
merits study. 


(650) Basalt Rock Company, Inc.: 
Folder for architects, builders on 
Strestcrete roof and floor slabs, 
telling what they are, how they are 
made, and what they will do; well 
presented material, worth file space. 


(651) Basalt Rock Company, Inc.: 
Literature on application Basalt 
Cambered Shingle Tile for resi- 
dential use; shingle made of con- 
crete in wide variety of blends, col- 
ors, textures; produce permanent, 


firesafe, stormsafe, economical 
roof. 
(573 Phililp Carey Manufacturing 


Company: Brochure specifications Car- 


ey built-up roofs; one of best sources 
roof information, including tables, arch- 
itectural and construction sketches, ap- 
plication data: good service material 
by one of oldest national manufacturers 


(220) Gladding, McBean & Company: 
Series folders, brochures Zonolite in- 
sulation; insulating fill, insulating 
plaster, insulating concrete, insulating 
plastic; thermal, acoustic; fuil details 
uses established, proven product. 


(221) Gladding, McBean & Company: 
Brochure Zonolite concrete insulation; 
interesting for use in portion concrete 
slab below radiant heating pipes; pre- 
vents heat loss into ground; normal 
concrete should be used above pipes. 


* (226) Kimberly Clark Corporation: 
Brochure (20 pages, two colors) Kim 
sul blanket-type insulation; moisture 
fire, vermin, insect, fungus resistant; 
non-settling, light, flexible; four widths, 
three thicknesses; specification tables, 
installation data; well illustrated. 


(226) Kimberly-Clark Corporation: 
Home insulation booklet, 12 rages, 
two colors, for architects, builders, 
engineers; 10 illustrations, charts, 
position general principles home in- 
sulation, including radiant heat 
air stratification and drafts, variable 
exposures, coolness balance; many oth 
er informative features. 


over 


loss. 


(652) Owens-Corning Fiberglas 
Corporation: Manual, 36 pages, il- 
lustrated, to assist architects, engi- 
neers, others, to solve problems of 
heat flow through roof structures; 
new data derived from field experi- 
ence; features Fiberglas insulation; 
extensive charts; good source of in- 
formation. 


©(95) Pioneer-Flintkote: Information- 
packed 120-page manual built-up roof 
specifications; invaluable detail, source 
material; features P-F Built-up Roofs, 
answers any reasonable question with 
graphs, sketches, technical data. 


@©(97) Simpson Industries: Unusually 
well prepared two-color 12-page book- 
let Simpson insulating board products, 
including insulating building board, in- 


sulating decorative plank, insulating 
decorative tileboard, insulating lath, 


and roof insulation; combine structural 


strength with insulating values; well 
presented installation, specification 


data; worth investigation. 


@(98) Simpson Industries, Wood Fiber 
Division: Information-packed illustrat- 
ed folder new Simpson acoustical tile 


made from fibers Douglas fir; high 
sound absorption, 484  clean-drilled 
holes; easy to clean, bevels finished 


high light reflection, can be repeatedly 
painted; three thicknesses, two sizes. 


LIGHTING EQUIPMENT 
(448) All-Bright Electric Products 


Company: Folder unusual flourescent 
fixtures with over-all derth only 314”; 
makes for clean contemporary design; 
bottom glass hinged on either side per 
mitting easy servicing: can be mounted 
flush to ceiling, single or 
rows; good new product. 


continuous 


Electric Manufactur- 
Comprehensive bulletin, 


(576) Benjamin 
ing Company: 


| 28 pages, new louvered ceiling lighting 


system, featuring Sky-Glo; profusely il- 


lustrated, includes architectural draw- 
ings, charts, specification tables; instal- 


lation ideas to aid planning; good data. 


©(653) Cannon Electric Develop- 
ment Company: Folder new Can- 
non colored utility pilot lights for 
signal, warning, decoration, general 
illumination applications; from one 


| 














WHAT HAPPENS 
WHEN A BUILDER 
BUILDS FOR HIMSELF? 





Read what John W. Givens, West Los Angeles builder, 
in the 14 units he is planning as an investment for himself. 
Four of these units are now under construction. 


is doing 


HE USES ELECTRICITY 100% 


In every one of his apartments Jack Givens is install- 
ing an electric range, water heater, refrigerator, gar- 
bage disposal unit, and bathroom heater. In some of 
the apartments he is also installing an automatic wash- 
ing machine and clothes dryer. 





Jack is so thoroughly convinced of the advantages 
of electric appliances for high-quality rental projects 
that (to be sure he could get what he needed) he pur- 
chased and stored all the electric equipment before he 
started building. He is sure the advantages of electrical 
appliances will make his investment pay off in satis- 
fied, permanent occupants who will be willing to pay 
a higher rental for the convenience of modern living. 


When you build, it will pay you to look into the 
electric needs of both the present and the future. Our 
Adequate Wiring Specialists will be glad to help you 
plan your electrical specifications. Please phone MIch- 
igan 4211, Station 2637 or write Los Angeles City- 
Owned DEPARTMENT OF WATER AND POWER, 
207 So. Broadway, Los Angeles 12. 
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SAFE * CLEAN * MODERN 

















greater freedom 
Z in designing 
homes and 
buildings... 


with ROCKLITE 


. WZ ROCKLITE is light-weight aggregate manu- 
factured from shale by a calcining process which 
results in expanded, individually sealed, rounded 
particles—very strong, yet so light that they float in 
water. ROCKLITE aggregate is a highly insulative 
material. Every ROCKLITE building unit is Class A, 
batched in exact proportions with ROCKLITE aggre- 
gates and cement, precision molded, then cured un- 
der high temperature ... producing a lighter weight 
block with lower volume change...minimum absorp- 
tion ... greater strength. 


ROCKLITE’S 97 modular shapes and sizes allow the Architect a 
wide choice of design possibilities. Write for details... 





ROCKLITE PRODUCTS 


PLANT: 1800 NORTH VENTURA AVENUE, VENTURA, CALIFORNIA 
LOS ANGELES OFFICE: 3927 WEST JEFFERSON BOULEVARD 
GLENDALE OFFICE: 1560 VICTORY BOULEVARD 


McNEIL CONSTRUCTION COMPANY 


Contractors 
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Phone CEntury 2-9035 
5860 Avaion Boulevard Los Angeles 3, California 








CUSTOM 
FINISH HARDWARE 





THE CASE STUDY HOUSE 
PROGRAM OF THE MAGAZINE 


arts é architecture 


CUSTOM HARDWARE, INC. 
LOS ANGELES 





















EMSCO 
CONCRETE CUTTING COMPANY 


MANUFACTURERS of PNEUMATIC TOOLS 
COMPRESSED AIR CONTRACTORS 
DRILL STEEL SHARPENED 


TOOLS FOP RENT DEPENDABLF SERVICE 
2751 East 11th Street Los Angeles 23 ANgelus 3-415] 








THE ONLY FIRE RETARDANT PAINT APPROVED 
BY UNDERWRITERS’ LABORATORIES, INC. 


Recommended by American Hotel 
Association for use by members. 
Fuel contribution from combustibles soc-c 
treated, reduced up to 85%, sur- > ARNE SONS CO. 
passes approved impregnation sn ded ar oe 

es 23, Calif. 


treatments. 
Angelus 22689 
IMMEDIATE DELIVERY FROM LOS ANGELES 








to four lens on plate 4%” wide to 
necessary depth; lens in five colors 
of unbreakable plastic. 


(101) Century Lighting, Inc.: Com- 
plete catalog one of best lines con- 
temporary lighting fixtures; fully il- 
lustrated, complete technical informa- 
tion. 


(547) Day-Brite Lighting, Inc.: Bulle- 
tins 20-A and 20-B recessed troffers; all 
standard types listed with full tech- 
nical data, including sketches, tables, 
installation data, foot-candle intensities 
charts; also includes information in- 
candescent boxes for flush installation; 
well worth file space. 


@(106) General Lighting Company: 
Brochure (14 pages) complete line 
contemporary lighting fixtures; one of 
best available lines. 


(654) Gibson Manufacturing Com- 


| pany: Folder new 6200-6400 louv- 


ered fixtures; feature full depth 
metal louvers, translucent side pan- 


| els of Polystyrene; finished natural 


| satin aluminum 


| mountings 


with “hi-baked” 
white enamel louvers; two or four 
lights in each fixture. 


(337) Globe Lighting Products, Inc.: 
Very complete 56-page catalogue com- 
plete line incandescent, fluorescent fix- 
tures for all uses; of particular interest 
are new decolour fixtures producing 
multicolored effect. 


©(655) Gotham Lighting Corpora- 
tion: Brochure (GLC-12) new 
Gotham Formlite; excellent cone 
design in four variations; numerous 
including pin-up and 


| desk type; all stems 18” in length; 


satin aluminum finish over which 
is applied baked heat-proof lac- 
quer; special made to order appli- 
cations suggested; this is a must 
for files all contemporary design- 
ers, architects. 


(583) Gotham Lighting Corporation: 
Brochure, catalogue one of best lines 
contemporary architectural lighting; 
clean design, exceptionally wide range 
fixtures; literature profusely illustrated 
with full technical data; this material 
belongs in the files of all contempor- 


ary designers, decorators and _archi- 
tects. 


©(656) Gotham Lighting Corpora- 
tion: Brochure (GLC-10) 7 Stream- 
lites, 13 Downlites, 6 Fluor-o- 


| Troughs; installation data, lens 


sizes, wattage, beam distribution in- 


| formation; also merchandising 
| lighting schemes described; issued 
| by one of best manufacturers of 


contemporary lighting fixtures; 


_ well worth having. 





@(590) Guardian Light Company: In- 
formation Guardian kitchen counter 
light, 8 or 15 watt fluorescent fixtures 
for easy installation under top cabi- 
nets to flood work areas with indirect 
light; portable or permanent; sensible 
product; merit specified for all current 
CSHouses. 


(338) Edwin F. Guth Company: New 
booklet emphasizing importance ana 
value good lighting by pointing up ef- 
fects of bad lighting; good four-color 
thumbnail study. 


* (268) Hollywood Lighting Fixture 
Company: Information contemporary 
lighting fixtures, stock and custom; 
one of best sources in Southern Cali- 
fornia. 


(462) Lamps, Ltd.: Information good 
line of contemporary lamps; well de- 
signed. 
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(500) Lighting, Inc.: Series folders, 
brochures Philite fluorescent lighting 
fixtures, incandescent reflectors for 
residential, commercial, industrial use; 
includes interesting equipment for 
subtle spotlighting, flush lighting;- pro- 


fusely illustrated; provides full tech- 
nical data, prices. 
(269) Lightolier: Folders wide ranj 


Lightolier lighting fixtures; 
temporary design featuring 
readily available. 


(657) The Miller Company: N« 

revised edition “Ceilings Unlimi 
ed,” illustrating and describing 

ler fluorescent troffer lighting sy 
tems; complete engineering, insta 
lation details, illumination pe 
formance; good examples of con 
bining light and ceiling equir 
ment; well prepared, worth cloe 
study. 


(591) Pittsburgh Reflector Company 
new 52-page catalogue presenting con 
plete line fluorescent luminaires, troj 
fers, strips, accessories, together witl 
companion incandescent equipment 
complete section on planned lighting 


good co: 
built-i- 


through use combination fluorescen: 
and incandescent; full technical, in 
stallation data. 

° (375) Pryne Company, Inc.: Illu 


trated bulletins Prylites, complete lir 


recessed lighting fixtures, includir 
specialties; multi-colored dining roo1 


lights, automatic closet lights; adjusi 
able spots; full technical data. 


(658) Pressteel Company: 
trated bulletin (AA2) and 


Illus 


cata 


| logue sheets 42 distinctive styles oi 


residential and commercial light- 
ing fixtures, including one of best 
lines contemporary recessed fix- 
tures; available only through elec- 
trical jobbers; this line worth in- 
vestigating. 


(392) Smoot-Holman Company: In 
formation newly designed Zenith lum- 
inaire; Polystyrene plastic side panels 
ribbed to permit proper light distribu- 
tion while reducing surface brightness 
to minimum; certified ballasts, start- 
ers; individual or continuous mount- 
ing; opens either side for servicing. 


(418) Sunbeam Lighting Company: 
Catalog new line fluorescent lighting 
fixtures; contemporary and _ standard 
design; wide range applications; full 
technical. installation, service data. 


(270) Supreme Lighting Company: 
Comprehensive 23-page catalog well de- 
signed line fluorescent fixtures; hang- 
ing, open and glass covered; recessed 
fixtures with egg crate louver or dif- 
fusing glass; industrial, reflector, win- 
dow types; strip, circline; kitchen fi 

tures, vertical mirror lamps, bed lamps 


@(339) Kurt Versen Company: Tw 
brochures on exciting contemporar 
residential lamps, fixtures and on focs 
lighting, for commercial, residentia 
use; both very well prepared, copious 
ly illustrated, data-packed; one of bes 
sources of information contemporary 
lighting; firm has been leader in fiela 
for many years 


MISCELLANEOUS 

(555) Advance Development Com- 
pany: Information regarding 102 con- 
temporary homes designed by Gregory 
Ain and built in greater Los Angeles 
area; F.H.A. approved; preview June 
26. 


¢ (563) American Aerovap, Inc.—a fly 
killer that gives you positive and con- 
tinuous protection. Write for literature 


© (405) Custom Cast: Information re- 
markably good andirons of custom de- 


yn- 
ry 
les 
ine 
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Sure he’s happy—and you are, too. 

He was expecting a $75 bonus. Then you decided to 
give the bonus in U. S. Savings Bonds. So he receives— 
not $75—not a $75 Bond— but a $100 Bond. 

It looks like more—and it is more. Not just because 
every $3 put into Savings Bonds will pay $4 at maturity. 
These Bonds are builders of future security for em- 
ployees and for the nation as well (which means for 
business ). They're a powerful weapon against inflation, 
They make employees “holders of shares in America” — 
thus build enthusiasm for our traditional competitive 
system. 

They pay your company a bonus, too—in increased 
employee contentment, which shows up as less turnover, 





reduced absenteeism, fewer accidents! All these benefits 
are being proved and re-proved every day in thousands 
of companies that operate the Payroll Savings Plan—the 
popular plan for the regular purchase of Savings Bonds 
by emp!oyees. 

You're helping your employees, your country, and 


yourself by deciding to... 


give the bonus in Bonds 


...and by putting plenty of push behind the P. S. P. It’s 
easy with the help you get—for the asking—from your 
State Director, U. S. Treasury's Savings Bonds Division. 
Call him now! 
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Wholesale Yard and Wharves 
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3-6931 
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Yards and Stores: COMPTON * 


WESTMINSTER 
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LOS ANGELES YARD AND STORE, 1518 CENTRAL AVE 


Telephone Richmond 1141 















AND LUMBER CO. 


3136 E. WASHINGTON BLVD., L.A. 23, CALIF. 











sign: fronts cast bronze, log rests iron; 
weight per pair 30 pounds; fronts in 
aluminum, yellow brass on special or- 
der; reasonably priced; information. 


©(475) Tony Hill-Wilmer James: Full 
information full line contemporary 
ceramics; unusual glazes, beautifully 
fired; also lamps with ceramic bases; 
used in CSHouses 11, 18. 


@(592) The Homer Laughlin China 
Company: Full color folders Jubilee 
Dinnerware; simple design, pleasant 


color selection; simplicity allows ac- 
cessories to make table settings formal 
or informal; light i nweight; merit 
specified for CSHouses Numbers 20, 1 
and 3. 


@(426) Howard Miller Clock Com- 
pany: Information contemporary clocks 
by leading designers, including George 
Nelson; probably best approach to ap- 
plication of contemporary design to 


clocks 


@ (474) Full in 


Modern Designers: 
formation good lines ceramic trays, 
bowls, incidentals, and lamps; well 
known contemporary designers; avail 
able through selected retail outlets; 
used in CSHouse Number 18. 


MOTION PICTURE EQUIPMENT 


*(512) Bell & Howell Company: Bro 
chures, information Filmosound projec 
tors for use in homes, schools, churches, 
industry; gives full technical informa- 
tion regarding equipment, installations, 
use, operation; practical, interesting 
sensible. 


PAINTS, SURFACE TREATMENTS 


(463) Amercoat Division, American 
Pipe & Construction Company: In- 
formation new Americoat vinyl coating 
which is a pigmented vinyl resin dis 
pensed in water; resists most dilute 
acids, is unaffected by alkaline clean- 
ing compounds; waterproof; white and 
solid colors. 


(513) W. P. Fuller & Company: Sixty 
pages of specifications for paint prod- 
ucts featuring Fuller paints, related 
products; specifications range from 
best possible to least expensive jobs; 
one of the best prepared specification 
books available; belongs in all files. 
Available to Western readers only. 


* (501) McCloskey Varnish Company: 
One of best brochures treatment of 
floors and their finishes; based on 


Gymseal, Tungseal, Penetrating Floor 
Sealer, Terrazzo Seal, Wood Sealer: 
penetrating but simple analysis how 
to treat, maintain wood, terrazzo, cork. 
concrete, magnesite wool 
floors; well worth study. 


(346) National Lead Company: Folder 
painting specifications “Dutch Boy” 
white lead, paints, varnishes, enamels; 
chip form samples available; 
valuable information for treating ex 
terior, interior surfaces. 


@(457) Frederick O’Brien Paint & 
Varnish Works: Folders O’Brien Pen- 
chrome wood finishes; remarkably good 
plywood finish in modern blonde tints; 
available clear or in colors; preserves 
wood, allows grain to show; cheaper 
than paint or enamel; color card avail- 
able. 


composition 


color 


(112) Pittsburgh Plate Glass Company: 


Exciting, informative, factual 32-page 
full-color brochure color dynamics, 


scientific utilization of energy in color 
to promote efficiency; authentic study. 


(659) Soc-Co Plastic Coating Com- 
pany: Information Albi-“R” fire 
retardant paint; reduces fuel con- 


| 
| 
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tribution from combustibles treat- 
ed up to 85 per cent, reduces flame 
spread up to 60 per cent; only fire 
retardant paint approved by Un- 
derwriter’s Laboratories; recom- 
mended by American Hotel Asso- 
ciation; good source of informa- 
tion. 


(502) Stephenson Air 
Company: Folder new compound for 
insulation, acoustial treatment, anti- 
sweat protection, “Perma-Dri”; may be 
applied by brush, spray, bonds firmly 
to metal, wood, concrete, masonry, 
wallboard, plaster; can be tinted any 
color; good product with many 
merits investigation. 


Brush Paint 


uses; 


(465) Wesco Waterpaints, Inc.: Well 
prepared four-color folder with color 
samples on Rocktite one-coat cement- 


base paint for stucco, cement, rough 
concrete, unglazed tile, etc.; comes 
powder to mix with water; ten ex- 


cellent soft pastel colors; particularly 
well adapted to contemporary archi- 
tecture. 


PANELS AND WALL TREATMENTS 


@(585) Davidson Plywood & Lumber 
Company: Literature Etchwood, a “3- 


dimensional plywood” for paneling, 
furniture, display backgrounds; soft 


grain burnished away leaving hardwood 
surface in natural grain-textured sur- 
face; less than decorative hard- 
wood plywood; entirely new product, 
merits close consideration 


costs 


(274) Douglas Fir Plywood Associa- 
tion: Data-packed architectural cata- 


log Douglas Fir plywood; selection 
chart for grades, table of types, sug- 
gestions for installations; every 
fact needed to properly use plywood 
panels for construction, exteriors, in- 
teriors ; information. 


uses, 


best source of 


(275) Douglas Fir Plywood Associa- 
tion: Excellent 16-page brochure panel 
ing suggestions for Douglas Fir Ply- 
wood; how to panel for interiors of 
industrial, commercial residential struc- 
tures; practical ideas well illustrated, 
explained; merits study. 


(660) Formica Insulation Com- 
pany: Folder new Moonglo Form- 
ica pattern, together with small 
samples showing colors; six colors; 
pattern has third dimensional depth 
appearance; is available in all For- 
mica ‘grades, including cigarette 
proof; good new product, worth in- 
vestigating. 


©(118) Formica Insulation Company: 
Valuable brochure (12 pages, full col 
or) Formica plastic panels for walls, 
counter tops, wainscot, cabinet 
tops, etc.; no painting, spotting, burn- 
ing; full information on types, colors, 
patterns; leading product of its kind. 


doors, 


(218-A)) Gladding, McBean & Com- 
pany: Detailed brochure (8 pages) 
Hermosa Tru-Joint wall, floor, drain- 


board tiles; wide range colors, shapes; 
full suggested tile specifications, tables; 
suggested uses kitchens, baths, etc. 

(42) Announce- 
panel with 


Kawneer Company: 
ment Bourite, aluminum 
tongue and groove joints; decorative, 
practical exterior, interior material; 
full technical, application data. 


@(440) Laverne Originals: Contem- 
porary wallpapers; bold primaries, se- 
pias, pastels, muted tones; matte or 
baked plastic finish. 


¢ (514) Marsh Wall Products, Inc.: At- 
tractive new 1948 catalog complete in- 
formation Marlite, plastic-coated wall 
board; shows uses, specifications; in- 
cludes color chips; also contains infor- 


ice- 


ive, 
jal ; 


em- 


or 


At 
in- 
wall 
in- 
ifor- 
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mation Marsh aluminum Presdwood 
plastic mouldings and new line Marsh 
bathroom accessories; good presentation 
of good products. 


(349) James Kemble Mills: Informa- 
tion collection contemporary — wall- 
papers; designs, by 15 leading contem- 
porary artists; custom designs avail- 
able; definitely worth investigation. 


©(661) United States Plywood Cor- 
poration: Brochure, color samples, 
decorative Micarta, used in CS 
Houses Numbers 1 and 3; wide 
range colors, textures, veneers; 
marble-hard, chrome-smooth sur- 
face, non-fading color; heat resis- 
tant, easy to handle: good for coun- 
ter tops, fronts, walls, panels; read- 
ily available; one of best precoated 
panel materials. 


@(54) United States Plywood Cor- 
poration: Folder on Decorative Micar- 
ta, laminated plastic surface material; 
will not dent, chip, crack, break, splin- 
ter, warp, stain; easy to clean, never 
fades or need refinishing. 


© (49) United States Plywood Corpora- 
tion: Good 16-page handbook uses 
Weldwood, plywood, allied products for 
exterior, interior. 


(574) United States Gypsum Company: 
Brochure Acoustone Auditone acoustical 
tiles; mineral fibers made into light- 
weight, highly sound absorbent tile 
form; fire resistant, incombustible, 
paintability, rodent and vermin resist 
ant; full technical, application data. 


(575) United States Gypsum Company: 
Folder USG Weatherwood decorative 
insulation; rigid wood fiber board 
made into predecorated interior wall 
and ceiling units, either in tile o1 
plank measurements; full data, includ- 
ing tables of heat transmission coef 
ficients. 


(577) United States Gypsum Company: 
Brochure USG_ Sheetrock, fireproof 
gypsum wallboard, paper coated, in 
plain or decorative surfaces; full speci- 
fication, installation data, including full 
color photographs wood-grained sur 
faces; charts, tables. 


* (382) United Wallpaper, Inc.: In 
formation Varlar stainproof wall cov- 
ering, in price range good wallpapers: 
resists grease, oil, fingermarks, lip- 
stick, crayons, vermin; restored soap 
and water; 90 patterns, design by Dor- 
othy Liebes. 


* (476) Val-Porter Company: Bro 
chure Acoustipulp plastic sound ab 
sorption acoustic plaster; applied same 
as any plaster, comes in most any color: 
fire resistant, vermin proof, sanitary; 
about same cost and weight as or 
dinary plaster; used in CSHouse Num- 
ber 20. 


PLUMBING FIXTURES, ACCESORIES 


@(515) Air Cushion Sales Company. 
Inc.: Folder new Air Cushion Arrestor 
to stop water hammer in plumbing 
pipes; separates air from water enter- 
ing home system; low installation cost, 
no breaking into walls; reduces wear 
on washers, valves; simple answer to 
nagging problems. 


@(593) Aldrich Company: Folders, 
technical data Aldrich Boiler-Burners 
for steam and hot water heating sys- 
tems and hot water supply; verticle 
fire-tube unit; full information specifi- 
cations, dimensions, capacities; merit 
specified for radiant heating system 
CSHouse Number 13. 


| 





* (169) American Radiator & Standard 
Sanitary Corporation: Brochure full 
color American-Standard plumbing fix- 
tures; kitchen, bath, laundry. 


(123) W. R. Ames Company: Folder 
new aluminum shower cabinet; rust-, 
corrosion-, leakproof; one-piece alumi- 
num receptor; rough-in dimensions, in 
stallation data. 


@(516) Beneke Corporation: Series 
two-color folder Beneke water closet 
covers; white, mahogany, oak for any 
size, shape bowl; simplicity of design; 
seamless kiln dried hardwood; full spe- 
cifications available. 


(662) Briggs Manufacturing Com- 
pany: Information new stainless 
steel preformed moulding for flat- 
rim built-in fixtures for kitchen 
and bath; provides watertight seal 
between linoleum, wood, other top 
materials; one piece, preformed to 
fit making it unnecessary to cut, 
shape; interlocking frame, fasten- 
ing clamps. 


(503) Briggs Manufacturing Company: 
New Briggs 72-page catalog “F” illus- 
trating Beautyware plumbing fixtures, 
brass supply fittings; one best lines, 
contemporary design: catalog gives 
guide specification writing, including 
roughing in dimensions; dimensional 
data for each fixture, permitting ac- 
curate floor planning. 


(578) California Shower Door Com 
pany: Folder excellent line alumaloy 
and bronze chrome showerdoors, tub 
enclosures; simply designed, mechan 
ically good; doors have full-length pi 
ano hinges; manufactured, readily avail 
able in Northern California. 


©(668) W. A. Case & Son Manu- 
facturing Company: Information 
regarding Case contemporary bath- 
room fixtures, including T/N 
Water Closet, free-standing non- 
overflow fixture; also lavatories 
with dry shelf space, built-in soap 
dish, concealed front overflow, 
towel bars, wall hung or with legs; 
merit specified for several CS- 
Houses. 


(419) Crane Company: Information 
“nint-size” bathroom (6’x5’) through 
use corner lavoratory, small (42”x31”), 
low tub; tub has spacious corner seat; 
possible to get bathroom down to 
3/6" x6/6". 


*(477) Harvey Machine Company, 
Inc.: Brochure full information new 
line bath accessories in good contem- 
porary design; clean, efficient, prac- 
tical: used in CSHouse Number 18. 


* (420) The Kawneer Comrany: Fold 
er new shower doors, tub enclosures; 
doors have full length piano hinges 
riveted on, rubber seal; enclosures slid 
ing or swinging; both made of ex- 
trusions of special aluminum alloy; 
precision engineered. 


(394) Kohler of Kohler: Excellent 4 
color brochure presenting full line Koh- 
ler bath fixtures, fittings, kitchen sinks, 
boilers; good design; full technical 
data, including several new _ pieces; 
suggested bathroom plans. 


(663) Los Angeles Water Softener 
Company: Brochures, folders Suds- 
master Water Softener; uses black, 
resinous synthetic zeolite, produc- 
ing better tasting water; both au- 
tomatic and semi-automatic mod- 
els; features Time-o-Matic clock- 
controlled hydraulic diaphragm 
which does regenerating; complete 
information water softening ad- 
vantages; well worth having. 


Thoughtful things like this 
help make a chent happy 


Built-in telephone facilities are the mark of 
a thoughtful, modern builder. For telephone 
conduit and outlets, installed while the 
house is under construction, add much to 
the future value and convenience of the 
home. Just a few pieces of tub- 
ing leading to well-located out- 
lets...that’s all it takes. The 
cost is small. And telephones 
can be added or moved later on 
without drilling holes or run- 
ning wire along baseboards. ; 


For free help in planning modern, built-in 
telephone conduit, call your local Pacific 
Telephone office and ask for ‘Architects 
and Builders Service.” 


the Pacific Telephone 
(@) and Telegraph Company 
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with Identical Ratings 




















BTU per hour. 














ing oil burners. 











coil available on specification. 


Many 
outstanding features. 











A merit specified Aldrich 
Series B, Model 225 WC Boiler- 
Burner is being used to supply 
hot water for the radiant heat- 
ing system in Case Study House 
No. 13, South Pasadena, Calif. 
Richard J. Neutra, Architect. 
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COSTS YOU 


E. K. WOOD LUMBER CO. 


SAN FRANCISCO General Offices: No. 1 Drumm Street 
LOS ANGELES Office ond Yards: 4710 S. Alameda St. — JE 3111 


BURNERS FOR OIL OR GAS 


These vertical fire-tube boilers are strongly built 
to highest standards of rugged welded construc- 
tion. Give dependable, efficient performance on 
all types of steam or hot water heating systems. 
Six sizes cover capacities from | 18,000 to 808,000 
Series B (shown) are oil-fired 
with Underwriters-approved Aldrich burners. 
Series BG are gas-hred with AGA-approved 
burners having ratings identical to correspond- 
Both types of burners are on 
similar mounting plates for interchangeability. 
Efficient, high-delivery, double-spiral hot water 


other 


A A A ASE LS LE EI 


WAIL eo 


BOILER-BURNER UNITS 


A Subsidiary of the Breeze Corporations, Inc. 
COMPANY, 125 Williams St., Wyoming, tll. 


OAKLAND Yords ond Whorves: 727 Kennedy Street 


PORTLAND Mill Soles Office: 827 Terminal Sales Bidg. 


SAW MILLS: Roseburg, Oregaqn « Reedsport, Oregon 


RETAIL YARDS: \LOS ANGELES « 


LA VERNE WHITTIER 





OAKLAND « 


PASADENA 


ONTARIO « 


SAN PEDRO 

























HOLLYWOOD 
LONG BEACH «© RIVERSIDE « TEMPLE CITY « SIERRA MADRE © INDIO « THERMAL 


@(594) Miami Cabinet Division, The 
Philip Carey Manufacturing Company: 
Well prepared 40-page two-color bro- 
chure presenting Miami-Carey bath- 
room cabinets, mirrors, accessories; all 
items clean design, well manufactured; 
this cobrhure is of more than usual 
value; products merit specified for all 
current CSHouses. 


(421) The W. D. O’Morrow Company: 
Information one-piece stainless steel 
shower receptor; no seams, crevices; 
five standard sizes, custom sizes avail- 
able; reasonably priced. 


* (566) H. B. Salter Mfg. 
new catalog detailing, 
all brass plumbing 
touch-drip proof. 


Company ; 
Salter-Glauber 
fixture-feather- 


@(595) Tracy Manufacturing Com- 
pany: Information new de luxe porce- 
lain sink, cabinet unit; added to Tra- 
cy line of all-steel cabinets featuring 
sink in lifetime stainless steel; 54” 
double drainboard sink top in white, 
acid resisting porcelain enamel with 
crumb cup strainer, streamlined spray; 
under-sink cabinet. 

©(422) J. A. Zurn Manufacturing 
Company: Complete catalog, folders 
Zurn drains, interceptors, traps, wall 
fixture carriers, swimming pool equip- 
ment; emphasis on wall-hung toilets, 
basins; good source of information. 


RADIOS 


@(517) Altec Lansing Corporation: In- 
formation new, basically improved line 
general purpose speakers; improve- 
ments include reduction of crossover 
frequency to 1,000 cycles assuring low 
frequency cone operates as stiff piston 
and not “break up” operating range; 
greatly increases acoustic efficiency; 
one of best lines speakers available; 
all sizes. 


(384) 
16-page 


Magnavox 
brochure 


Detailed 
Magnavox _radio- 
phonograph, including three well de- 
signed contemporary cabinets; gives 
full specifications. 


@(350) Motorola, Inc.: Information, 
brochures Motorola FM/AM radio- 
phonograph in cabinets of good con- 
temporary design; shadow-silent record 
changer, automatic shut-off; push-but- 


Company: 


ton tuner; dark or blond: worth in- 
vestigating. 

@(518) Nielsen & Neilson: Informa- 
tion regarding installation of home 
television and custom radio sets in 
Southern California area; reasonable 


costs and completely qualified work; 
worth investigation, installed television 
CSHouse Number 18. 


@(351) Stromberg-Carlson 
Brochure Futura Model 

radio-phonograph 
FM, push-button 


Company: 
(1121-M1-0) 
combination; AM- 
control; connection 


for wire recording; one of best con- 
temporary design cabinets. 
(385) Scott Radio Laboratories, Inc.: 


Good 16-page brochure new Scott radio- 
phonograph Series 800; gives full de 
tails of sets, shows several cabinets, in- 
cluding bleached 


mahogany contem- 
porary. 
* (532) Twentieth Century Design: In- 


formation one of best sources custom- 
built, limited production and _ built-in 
radio-phonographs of contemporary de- 
sign; western manufacturer. 


ROOFING 


(21) Red Cedar Shingle Bureau—Blue- 
prints showing recommended methods 
of applying wood shingles on roofs and 
sidewalls. 


} 
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SASH, DOORS AND WINDOWS 


@(548) Adams-Rite Manufacturing 
Company: Information new unit-type 
lock for sliding door operation, ad- 


justable to various door thicknesses; 
operates with natural sliding action of 
bar in 


cup; well designed; no mor- 
tising required; all exposed parts solid 
brass, four finishes available; good 


answer to old problem. 


Building Products 

Information new type com 
screen-storm door in alumi- 
num; extruded hollow aluminum sec- 
tions; screen, storm inserts immediately 
interchangeable; come with aluminum 
frame in all sizes for quick installa- 


(519) Aluminum 
Company: 
bination 


tion; good product. 

(549) American Structural Products 
Company: New brochure  Insulux 
Glass Block showing use in schools, 
hospitals, plants; shows typical in- 
stallation daylight schools, hospitals, 
sewage disposal plants where glass 
block was chosen for fenestration be- 
cause of insulation value and light 


transmission values; worth seeing. 


(505) Carroll 


Folder 


Products Company: 


new cordless, tapeless vene- 
tion blind that fits into window 
frame; all light-weight metal, wide 
range of standard sizes or custom 
sizes; slats controlled by four in- 
visible knobs; top and bottom halves 
can be worked independently; well 
engineered, suggests interesting con- 
temporary design applications; merits 
investigaton. 


@ (506) Casement Hardware Company: 
Bulletin well engineered Win-Dor in- 
tegral hardware for jalousies of wood 


or glass; wood slats 444” x %”, glass 
slats 444” x 7/32” to %4”; can handle 
openings up to 4 x 10’, worm gear 
operators; slats held in place without 
screws, nails; weather stripped; offers 
wide range contemporary design uses, 
either vertical or horizontal; good prod- 
uct. 

(30) Ceco Steel Products Corporation: 


Data-loaded Pacific Coast catalog cov- 
ering residence casements, package 
windows, projected windows and scores 
of correlated products, commercial and 
industrial as well as residential. 


(520) Detroit Steel Products Company: 
New 8-page catalogue residential steel 


casement windows; liberally illustrated 
with architectural drawings; includes 
plans, perspectives of houses; a good 


working piece of literature. 


(521) Druwhit Metal Products Com- 
pany: Data, sketch packed brochure 
Druwhit metal windows, doors, both 
stock, custom built; nearly all types of 


including case- 
front win 
technical informa- 


windows, doors, 
sliding, 


good 


metal 
ment, 
dow 8; 
tion. 


pivot, store 


source 


* (416) J. Royden Estey & Sons. Fold- 
er Aluminex puttyless glazing skylights, 
single or double pitch; extruded alum- 
inum roof glazing; makes long 
possible; full technical, installation 
data; illustrated. 


(579) Far-Co 


spans 


Manufacturing, Inc.; 
Literature well designed aluminum 
windows, doors, including casements; 
windows have narrow frames, with or 
without muntins; no painting; good 
handling big areas of Southern 
California made 


glass; 


(354) Fir Door Institute: Catalog new 
Tru-Fit Douglas Fir Doors; all types, 
including flush; factory fitted, scuff 
stripped, precision made; full specifi- 
cation, technical data. 
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(522) Gate City Sash & Door Company: | 


Brochure Gate City Awning Windows 
for homes, offices, apartments, hotels; 
controlled by worm and gear drive op- 
erating two sets of raising mechanisms 
distributing raising force to both sides 
sash; standard and special sizes; con- 
temporary design. 


(664) Glide Windows, Inc.: Attrac- 
tive brochure new line Glide alu- 
minum windows, doors; one of 
best, most practical solutions for 
wide areas of sliding glass; size 
limited only to size of glass used; 
full details; this brochure is one of 
best printed, product equally good. 


@(507) Grant Pulley & Hardware 
Company: Folder new line Grant dra- 
pery, curtain hardware; inconspicuous, 
streamlined, durable; precision-made, 
won't bind or jam; made by company 
which manufactured top sliding door 
hangers for many years; good product, 
worth investigation. 


* (141) Ingersoll Steel Division, Borg- 
Warner Corporation: Factual booklets 
KoolShade Sun Screen, “window insula- 
tion”; screen in series of miniature slats 
slanted to repell 90% sun heat; no 
painting; wind resistant, good visibility, 
ample light. 


(32) Kawneer Company: Brochure on 
structural details of full vision, free 
standing, narrow line and _ standard 
line entrance doors, frames, trims. 


@(424) Kirsch Company: New 32- 
page booklet “Smart Window Styling” 
illustrating 85 different window treat- 
ments; features Kirsch drapery hard- 
ware, venetian blinds. 


(391) Pittbsurgh Plate Glass Com 
pany: Booklet new metal door-frame 
assembly for use with Herculite glass 
doors; shows 12 available styles suit- 
able practically any type business, com- 
mercial building; variable dimension 
tables, typical section views. 


(144) Pittsburgh Plate Glass Company: 
Information folder Twindow, insulated 
glass; hermetically sealed air space 
between dual panes; reduces heating 
cost, permits larger windows. 


¢ (355) Roddis of California: Brochure 
Roddis-craft solid core flush venee: 
doors; waterproof construction; one of 
best lines of flush doors, worth investi- 
gation; brochure gives all technical, 
installation data. 


@(550) Steelbilt, Inc.: Folder Steel- 
bilt steel horizontal sliding doors, win- 
dows; wide range of stock sizes permit 
unrestricted contemporary design; nar- 
row mullions, mintons; outside screens; 
western manufacture, immediately 
available; one of best items of kind; 
merit specified CSHouse Number 1. 


©(406) Super-Vent Company: Bro- 
chure contemporary Super-Vent awn- 
ing type window that is cleaned from 
inside; permits draft-free ventilation; 
screens on inside as well as storm win- 
dows if needed; from 2’ 10%” x 2’ 
2%” to 5’ 73%” x 7’ 514”; these win- 
dows merit investigation. 


© (356) West Coast Screen Company: 
Brochure Hollywood Junior combina- 
tion screen, metal sash door; provides 
ventilating screen door, sash door, per- 
manent outside door all in one. 





: 1 AMES 
REVOLVING SHELVES 


For CABINETS And COOLERS 
The Choice of All Four 


HOMEOWNERS like the new 
convenience, visibility and 
accessibility of Ames Re- 
volving Shelves. Rust-proof, 
100% ant-proof and so easy = 
to clean. 





ARCHITECTS specify these 
modern, functional shelves 
that transform ordinary 
kitchens into model kitchens. 





BUILDERS find them easy 
to install with no re- 
building required. Sizes 
to fit any standard cool- 
er and cabinet. Sturdy 
yet light-in-weight alum---= 
inum construction. 







DEALERS are increasing their 
sales and profits by stock- 
ing and featuring this quo!- 
ity product, in demand by 
everyone interested in mod- 
ern kitchen convenience. 





It will pay you to look into Ames Revolving Shelves today. 


QS W.R.AMES COMPANY 


150 Hooper St., San Francisco 7, Calif. 








MIXMASTER 


Sunbeam 


TOASTER 


Sunbeam 


WAFFLE-BAKER 


AS STANDARD EQUIPMENT 


--.in Arts & Architecture Case Study Houses 


Sunbeam 


COFFEEMASTER 


Sunbeam 


IRONMASTER 


Sunbeam 


SHAVEMASTER 





Made and guaranteed by SUNBEAM CORPORATION (Formerly Chicago Flexible Shaft Co.) - 
5600 W. Roosevelt Rd., Dept. 140, Chicago. Canada Factory, 321 Weston Rd. So., Toronto. Over Half a Century Making Quality Products 
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(529) E. K. Wood Lumber Co.: Full 
information several of best lines of 
sash, doors; includes Druwhit metal 
doors, windows, Super-Vent awning 
type windows, Harvey sliding decor 
hardware; Win-Dor integral hardwzare 
for jalousies; Schundler Fesco Board 
roof insulation, Grand Rapids Invisible 
sash balance, Woodlife wood preserva- 
tives, Truscon residential steel win- 
dows, Timm aluminum windows, Ry- 


lock tension window screens, and _ ic- 
tator combination screen and storm 
doors. 

SPECIALTIES 


@(551) B B & C Manufacturing Com- 


pany: Brochure Johnson Safety Vault, | 


or wall installa- 


apartments, 


for floor 
houses, 


steel safes 
tions in 


bination locks; insulated or non-insu- 
lated; merit specified for all CSHouses 
current, 


(665) Basalt Rock Company, Inc.: | 


Information, facts for architects, 
builders on Basalite light weight 
concrete masonry building units 
for residential, commercial indus- 
trial construction. 


©(508) Colart Cement Tile Company, 
Inc.: Folder interesting Colart cement 
tile; available in any color to speci- 
fication; colorfast, lime-proof, water. 
proof, acid-resistant, long wearing; any 
size, shape; inside and outside uses: 





offices, | 


varying sizes, pick-proof key or com- | 


| cloth > 


@(7) Libbey-Owens-Ford Glass Com- 
pany: Data brochure for architects 
glass and its uses; carries specifying 
tables; 24 pages. 


@(51) Libbey-Owens-Ford Glass Com- 
pany: Full color brochure, 12 pages. 
Vitrolite glass facing; section on mod- 
ern baths, kithens; commercial appli- 


cations well illustrated. 
@(378) Lumite Division, Chicopee 
Manufacturing Corporation: Samples, 


brochures Lumite plastic insect screen 
remarkable improvement in 
screen cloths; no wear, can’t bulge, 
no paint, easy to clean; comes in col- 
ors. 


(523) Marble Institute of America: 
Brochures, information uses of marble 
for homes; includes suggestions for 
floors, stairs, fireplaces, counter tops, 
shower stalls, flagging in gardens, and 
many others; worthwhile information. 


* (467) Master Metal Strip Service: 
Information well engineered, fabricated 
weatherstripping, sections, thresholds; 
also remarkable No-Draft sash _bal- 


ance; latter eliminates pulleys, weights; 
prevents air, dust inleakage; permits 
greater area of window space, finger- 
tip control of windows; products merit 
investigation. 


(534) Minneapolis-Honeywell Regula- 


| tor Company: Information new “)lug- 


lends itself well to contemporary de- | 


sign; definitely worth investigation. 


@(357) Colonial Shops: Information 
contemporary fireplace fittings; stock, 
custom; good workmanship, service; 
everything for fireplace. 


(466) Copper & Brass Research Asso- 
ciation: New and extensive bulletin 
decorative uses of copper and brass; 
illustrates describes interesting appli 
cations; probably best source of infor 
mation; worth study, file space. 


@(564) Crescent Industries, New all 
purpose heavy duty lighter, ideal to 
light all types of indoor and outdoor 
fireplaces. 


@ (223) Federal Industries, Inc.: Fold- 
er Electronic Serviceman, _ positive- 
acting garage door operator; opens, 
closes garage doors by radio wave by 
means of miniature transmitter in ear; 
works on either canopy type or over- 
head tpye of door; merit specified for 
CSHouses 3, 6. 


(219-B) .W. P. Fuller & Company: 


in” clock thermostat that can be in- 
stalled by householder in less than five 


| minutes; replaces manual thermostats, 


Exceptionally good 16-page color bro- | 
| Folders, information Polly-Matic auto- 


chure shower and tub enclosures: stan- 
dard shower doors, sand carved doors: 
illustrates many kinds obscure glasses: 


swinging or sliding doors; full de- 
tails; specifications. 

@(597) Hawk House: Folder, infor- 
mation Hawk Barbecue-Brazier; one of | 
oldest cooking devices given modern | 
functional application; 24” and 36” 


models permitting cooking over open 
fire indoors or out; amounts to port- 
able fireplace combined with incidental 
cooking facilities; merit specified for 
all CSHouses. 


@(598) A. H. Heisey & 


Company: 


| overhead 





Sixteen-page brochure, several folders | 


Heisey hand-wrought crystal  glass- 
ware, featuring simple, well designed 
New Era contemporary pieces; bro- 
chure gives highlights history of glass; 
New Era merit specified for CSHouses 
20, 3 and 1. 


can be used all types automatic heating 
plants; automatically changes temper- 


ature at predetermined times; good 
product well worth investigating. 
@(599) The Nurre Companies, Inc.: 


Twenty-page catalogue Nurre Mirrors, 
“Living Pictures;” wide range standard 
sizes and patterns, including good mod- 
ern items; mirrors are of high quality, 
flawless and guaranteed for one year; 


merit specified in all current CS- 
Houses. 
@(524) NuTone, Inc.: Attractive bro- 


chures probably best line contemporary 
door and door-clock chimes, exclusively 
merit specified in all CSHouses; single 
to eight note chimes ,self-contained or 
with brass tubes; 


(360) Pacific Telephone & Telegraph 
Company: Information for architects, 
builders on telephone installations; fea- 


tures built-in telephones; definitely 
should be in all files. 
@(560) Frank L. Pollard Company: 


matic aluminum indoor-or-outdoor 
clothes dryer; aluminum lines revolve 
for easy access; arms de- 
signed like aircraft ribbing for strength 
stiffness, requires practically no floor, 
ground space; merit specified for CS- 
Houses 1, 3, 6 and 13. 


(580) Prest-Glass Corporation: Liter- 
ature entirely new translucent sheets 
Fiberglas with thermosetting resin 
weighing less than 8 pounds per 24 
sq. ft. panel; stronger than aluminum 
or steel by weight; flexible, won't 


shrink, warp, buckle; cuts with shears, | 


knife, power tools; can be used inside 
or out, structural or decorative; comes 
in colors; remarkable product. 


@(396) Rohloff & Company: Folder 
Kemiko permanent concrete stain: 
penetrates to full depth of pores; 12 
natural colors; guaranteed not to crack, 


worth investigating. | 
| classifications, 





peel; will not fade; ideal for exposed 
concrete .slab floors, eliminates need of 
coverings; can be used inside, outside; 
folder gives color chart, 
data; applied to concrete floors of any 
age. 


¢ (522) 
Brochure 
accessory ; 
in brass 


Superior Accessory Company: 
new  Rite-a-Note 
note pad, pencil concealed 


case mounted in doorway; 
when cover is lifted to write note 
“hello” tab clicks up to leave indi- 
cation note is there when cover is 


closed again; well designed. 


@ (441) Tropicraft: Folder woven wood 


screens, 4%” slats, 6’ high by 7’ long; 


application | 
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(160) Pittsburgh Corning Corporation: 
Brochure (20 pages) PC glass blocks; 
illustrates typical installations; techni- 
cal, installation, performance data; lists 
types accessories available; layout 
table for glass block panels based on 


| modular coordination. 


doorway | 


natural finish or colors; also 2” slats | ! ae l 
| “moulded” load-bearing components to 


and smaller overall dimensions; good 
for screens, shades, draw drapes, etc.; 
best contemporary treatment. 


(581) United States Gypsum Company: 
Folder technical information 2” solid 
Rocklath and plaster partition; studless, 


non-loadbearing partition; fireproof, 
lightweight, space saving; installation 


methods, tables, detail sketches; speci 
fications. 

(582) United States Gypswm Company: 
Brochure USG Trusteel hollow partition 
studs for non-loadbearing fireproof par- 
titions; permits concealment of pipes, 
conduits, ducts, etc.; lightweight, fire- 
proof, strong; adjustable height; full 
technical data, including tables, sketches 
and specifications. 


(525) Western Pine Supply Company: 
Attractive new catalogue 
pine moulding patterns 

Northern California; 
largest wholesale 
osa pine moldings. 


Ponderosa 
available in 
company one of 
distributors Ponder- 


STRUCTURAL BUILDING MATERIALS 


(24) Ceco Steel Products Corporation 

Technical brochure, 24 pages, on Ceco 
open web steel joists, giving construc- 
tion detail, standard specifications, steel 
joist loading tables. Also explains the 
use of Ceco open web joists used as 
purlins with necessary technical tables. 


(552) Marble Institute of America: 
New handbook providing complete in- 
formation for specifying interior, ex 
terior marble; describes, _ illustrates 
finishes, uses, 
mended setting materials, procedures; 
probably best source information on 
subject; lists members of MIA in var- 
ious localities. 


(455) Pacific Coast Aggregates, Inc.: 
Information, folders variety of build 
ing materials distributed Northern 
California; includes accoustical, con- 
crete, insulating, masonry, plaster ma- 
terials, paints, precast units, wall- 
boards} good source of supply. 


(479) Permanente Cement Company: 
Booklet on “Cement Types and Uses” 
based on Permanente High Early 
Strength Portland Cement; conforms 
to ASTM specifications C-150 Type III 


| and Federal specifications SS-C-192 
Type III; especially good for rush 
jobs; well worth study; good data 
source, 


@(531) Permanente Metals Company: 
Detailed information new. types alumi- 
num roofing, siding for residential con- 
struction, includes full color photo- 
graphs of applications, full data and 
illustrative material on_ installation; 
remarkable saving in handling, erec- 
tion, nails, paint, elimination of waste; 
well worth study, file space. 


(456) Stained Shingle & Shake Asso- 
ciation: Informative material use and 
advantages stained shingles and shakes; 
can be effectively used in contempor- 
ary design; provide interesting colors, 
texture. 


(397) Timber Structures, Inc.: Folder 
“Engineering in Wood” on glued lam- 
inated structural members; provide 


fit architectural lines, greater slender 
ness, curvature, taper; structural forms 
virtually limited only by integrity of 
designer; specification data. 


¢ (298) Wailes-Bageman, Inc.: Booklet 
(8 pages) Wall-Bloc building blocks de- 
signed for 4” modular system; mass- 
producer of light weight aggregate; 
weight 40% less than concrete blocks; 


| home or commercial use; full details. 


| (163) West Coast Stained Shingle Com- 
pany: Full color folder Olympic pre 
stained sidewalls; roofs; red cedar 


recom- | 


| which can be bent; 


shingles, vertical grain; color, specifi- 
cation charts; also data shingle stains. 


WALL COVERINGS 


(530) Imperial Paper & Color Corpo 
ation: Good 24-page Color Harmonizer 
booklet explaining in detail how to ob- 
tain room color harmony; contains eight 
color harmonizing charts with full in- 
structions for effective use; one of best 
sources of information; requires 25 
cents in stamps to obtain copy. 


©(666) Inez Croom, Inc.: Infor- 
mation on one of best lines of con- 
temporary wallpapers done by silk 
screen process. 


(556) Laverne Originals, Inc., Infor- 
mation new group wallpapers designed 
by creators of Marbalia and other spe 
cial effects papers; new patterns co- 
ordinate with fabrics by same de- 
signers, which won top 1947 award: 


unlimited color range, hand prints, 
washable papers. 
(557) Laverne Originals, Inc.: Infor 


mation new Spun Glass, fire-proof tex- 
tured wall covering in Marbalia and 
abstract designs; semi-rigid material 
is now in travel- 
ing exhibition of AID 1947 design 
awards; good product well worth in- 
vestigation. 


* (468) The Pantasote Company: Bro- 
chures in color remarkably practical 
new wallcovering called  Lifewall; 
comes in rolls, applies with 
cement; is vinyl resin, will not crack 
or peel; is abrasion, fade resistant; 
impervious to all ordinary stains; wide 
range or plain colors; this products 
merits appraisal. 


special 


©(667) Timbertone Decorative 
Company, Inc.: Information Tim- 
bertone Structural Veneer Papers 
for decorative uses; heavy kraft 
paper, stained and finished, ap- 
plied paper hanging manner; wide 
variety of wood patters and colors; 
easy to handle, clean; flexible, 
comes in rolls; good product; merit 


| specified CSHouse Program. 


POTTERY 


sandpipers, fish and toad are part of cliff and sky, deep wood 
continued from page 35 


and dark cavern. | would like to capture something of paleolithic 


and, indeed, in pottery the learning process never ends. | want cave drawing, framed by eroding wind and water into a mysterious 
to create something personal, an extension of my activity as an and ageless artifact. And, finally, | feel that all art is part play 
artist, which will do no violence to the potter's craft. | feel that and part prayer.—POLIA PILLIN. 


my work must have an ai. iity with nature, where mushrooms and 
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beautiful... distinctive... practical... 


PATENTED 









awning type 
windows... 


For tomorrow's homes. . . new 
windows that combine distinc- 
tion with utility ... all vents 
open outward simultaneously 
upon turning of small handle 
to provide up to 100% no draft 
ventilation . . . to permit easy 
cleaning from the inside . . . to 
insure healthful, controlled air 
circulation. Types and sizes 
for all desired arrangements. 


SEND FOR NEW SUPER-VENT FOLDER 


' 
' 
' 
| 
a 


' 
SELECTED BY WEUTRA 
Su ver-Vent Windows have been selected by i ie me 
America's foremost contemporary architect, ry 
Richard J. Neutra, for Case Study House 13, 1 The Case Study House 
soon to be constructed. i Program of the magazine 
LEED 


SUPER-VENT COMPANY : 





A VENTILATING SCREEN DOOR 
A SASH DOOR 
A PERMANENT OUTSIDE DOOR 


ALL 3 IN 1! 


ae 
oe 


li 
shall Bin 


Discriminating home owners and architects have chosen 
Hollywood Junior as the TRIPLE DOOR VALUE in the 
COMBINATION SCREEN and METAL SASH DOOR field! 
A sturdy dependable door, constructed of quality mate- 
tial, HOLLYWOOD JUNIOR'S EXCLUSIVE PATENTED 
FEATURES heve outmoded old-fashioned screen doors 
and other doors of its type entirely! 


IT GUARANTEES YOU YEAR ‘ROUND 
COMFORT, CONVENIENCE and ECONOMY 


hod? } yan one oman? le)e) + yan ler ii 7, ) water iid, Mlele) } wm ael!i i i aelele) 4} 


WEST COAST SCREEN CO. 
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Copy—Merrill Symonds Advertising 

Celotex Corp. ..... bs inde * 
Copy—The Blaine-Thompson Co. 

Century Lighting Co. ..... hick Oct. 
Copy—William H. Weintraub & Co., Inc. 

Charak Furniture Co. : March 
Copy—Alley & Richards, Inc. 

Cheney Brothers -.seeees,.Mareh, April 
Copy—Roy S. Durstine, Inc. 

Chicopee Manufacturing Corp., Lumite Div....45 
Copy—Geyer, Newell & Ganger, Inc. 


Cohn Hall Marx Co. . Sept. 
Copy—Dorland, In 

Colonial Shops 16 

Coolerator Ca. ieeiice olin’ Feb. 
Copy—Ruthrauf & Ryan, Inc 

Cranbrook Academy of Art Jan., Feb., March 

Crescent Industries . 9 
Copy Ken Lockwood 

Custom Hardware, Inc. ca .50 

Davidson Plywood & Veneer Co ve 
Copy—Smalley, Levitt & Smith 

Department of Water and Power . 49 


Copy—Buchanan & Co., Inc 

Designer’s Pian . - August 

Dressel, Frannie March 

Economy Shade Ca. ; August 
Copy—Hoefer, Dieterich & Brown 

Eddington Architectural Models 18 

Emsco Concrete Cutting Co. 50 

Ficks Reed Cz. ; ; Oct. 
Copy—Copy Service Dep't. 

Finsven, Inc. ‘ Jan., Feb., March 
Copy—Copy Service Dep't. 

Fir-Tex of Southern California 17 
Copy——-Chas. H. Mayne 

Formica Insulation Ce. . 15 
Copy—Perry-Brown, Inc. 

Frank Brothers 21 
Copy—Copy Service Dep't 

Frazier, D. W., Ine. ae 12 
Copy—Copy Service Dep't. 

Fuller, Ww. P & Ca. .6, 7 
Cotbv—McCann-Erickson, Inc 

Furniture Forum August 

General Lishting Comnmany Net. 

Gladding, McBean & Co. . Oct. 
Copy—McCann-Erickson, Inc 

Gocdali Fabrics, Inc. .. ‘ June 
Copy—Ruthrauff & Ryan, Inc 

Gotham Lighting Corp. 14 

Grant Pulley & Hardware Co. 

Greeff Fabrics, Inc. ....... July 
Coby—Givaudan Advertising 

Hammel Radiator Engineering Co. ot 

Harte, Russell, & Associates 20 

Health-Mor, Inc. ae Feb. 
Coty—Copy Service Dep’t. 

Hill, Tony ........ ; »” 13 

Hollywood Lighting Fixture Co. August 

Howard and Schaefer March 
Copv-—Alvin Stuart 

Ingersoll! Steel Division Borg- 

Warner Carp. : March, Anrli 
Copyv—Swaney, Drake and Bement, Inr 
Kaiser Aluminum . July 
Kalser Fleetwings, Inc. . Oct. 

Copyv—McCann-Erickson, Inc 
Kann Institute of Art sens : 18 
Kasner, Robert M. ~ . May 
Corv—Copyv Service Dep't. 
Klearflax Linen Looms, Inc. Back Cover 
Coryv—Crbv Service Dep't. 
Klenper. Arthur A. .... .. August 
Kroll, Boris, Fabrics, Inc. os o 


Copv—Howard Advertising Associates 
Lamos Ltd. ‘ ....May 


Cobv—Publicity Associates 
Laverne Orig'nals . 22 
Leslie Welding Co. . Feb. 
Cotv—Ross Llewellyn, Inc. 
Lennox Furnere Co ° 
Libbey-Owens-Ford Giass Co. .......... . % 
Copy—Fuller & Smith & Ross, Inc. 
Riem, “ROD ccckdcctbece. . - spb TEER July 
Marquis, Paul C. as besed thems vinss sie 
Master Metal Strip Service ..............+. Feb. 
Copy—Merrill Symonds Advertising 
ge oS a ee eee Jan. 
Copy—John H. Riordan Co. 
McCloskey Varnish Co. .............. ..-..dune 
Copy—Murray-Dymock-Carson, Inc. 
McNeill Construction Co. ...... sotcoselD 


Menlo Textiles August 
Copy—Albert A. Drennan Advertising 
Miller, Herman, Furniture Co. . 
Copy—Stevens, Inc 

Miller, Howard, Clock Co. .14 

Mills, James Kemble March 

Minneapolis-Honeywell Regulator Co. Oct. 
Copy—Addison Lewis & Associates 

Modern Designers - 
Copy—Copy Service Dep't 

Montag Stove & Furnace Works Jan., March 
Copy—MacWiikins, Cole & Weber 

Moss Censiruction Co. June 

Motorola, Inc. Inside Front Cover 
Copy—Gourfain-Cobb Advertising Agency 

Murals August 

Northern California Electrical Bureau 48 
Copy—Jean Scott Frickelton Advertising 

NuTone, Inc. August 
Copy—Erwin, Wasey & Co., Ltd 

Oregon Flax Textile Co. 10 
Copy—L. C. Cole Advertising 

Oxford University Press July 
Copy—Denhard, Pfeiffer and Wells, In 

Pacific Coast Aggregates, Inc. — 
Copy—Brisacher, Van Norden & Staff 
Copy—Copy Service Dep't. 


Pacific Coast Display 18 
Pacific Electro Sales Co. 


June 

Copy—Brinkman & Fellows 

Pacific Shop 10 
Copy—St. Georges & Keves, lin 

Pacific Telephone and Telegraph . 53 
Copy—Batten, Barton, Dudstine & 

Osborn, Inc. 

Pantasote Ce. de June 
Copy—Cayton, Inc. 
Paraffine Companies, inc. 42 
Copy—Brisacher, Van Norden & Staff 
Pariyn, Ltd. - Feb. 
Peck’s Products . August 
Copy—Norman E. Schmidtke 

Perfix Ca. cin July 

Permanente Cement Co. 44 

Pioneer Bulider's Supplies . 

Pioneer-Flintkote Co. . -Inside Back Cover 
Copy—Philip J. Meany Co. 

Pryne & Co., Inc. August 

Radiant Heat Engineering Co. 16 

Rattan Stylists . March 

Raymor Manufacturing Co. . 8 
Copyv—The Funt Co.,. Inc. 

Reg/Wick Handwoven Originals March 
Copy—St. George & Keyes, In 

Revere Copper and Brass, Inc. .4 

Richter, Armin, Interiors 17 
Capy—Copy Service Dep't 

Risom, Jens, inc. March 

Rocklite Preducts 50 
Copy—Pacific Advertising Staff 

Rose, Ben ‘ -17 
Copy—Robert Emmett Keough Associates 

Salter, H. B., Manufacturing Co. August 
Copy—Jay H. Maish Co. 

Sagar, Carroll & Associates . .19 

San Pedro Lumber Co. .. 52 
Copy—Jack Case, Advertising 

Schaeffer, Rudolph, School of Design August 

Scofield, L. M. Ca. July 

Sebring, Everett .19 

Servel, inc. . July 
Copy—Batten, Barton, Durstine & 

Osborn, Inc 

Shelley’s Floor Coverings July 
Copy—Allen Tierney Advertising 

Shugart, Harold E., Ce. , .June 

Simpson Legging Co., Wood Fiber Division tl 
Copy—The Condon Co., Inc 

Smoot-Hoilman Co. 57 
Copy—Philip J. Meany Co 

Soc-Co Plastic Coating Co. 50 

Southern California Edison Co. 47 
Copy—Mayers Co. 

Square 3 Ca. 3 
Cotyv-—Murray-Dymock-Carson, Inc. 

Steelbiit, inc. oe .19 

Stephenson Air Brush Paint Co. -April 


Copy—Ryder & Ingram, Ltd. 
Sunbeam Corporation . 55 


Copy—Perrin-Paus Co. 
Sunrve Refrigeration July 
Super-Vent Co. 58 
Copy—Schnell-Mills, Inc. 
Supreme Lighting Corp. is 
Tavart Company, Ltd. . Feb. 
Copy—Elwood J. Robinson Co. 
Theobald, Paul 12 
Tracy Manufacturing Company ‘ July 
Copy—Ketchum, MacLeod & Grove, Inc. 
Tulson Distributing Co. 47 
Tushingham Studies eseee ’ .March 
20th Century Design a -* 
Copy—Bruce L. Altman 

United States Plywood Corp. .. , oo ™ 
Copy—Marschalk & Pratt Co. 

Utility Appliance Corporation +* 
Copy—W est-Marquis, Inc. 

Van Keppel-Green 20 

Velvatone Stucco Products .. , 45 

Versen, Kurt - .-12 
Copy—Funt-Golding, Inc. 

Walles-Bageman, Inc. , .June 
Copy—Murray-Dymock-Carson, Inc. 

West Coast Screen Co. . sees .58 

Western Stove Co. ......... Sees oo © 
Copy—McCarty Co. 

William. R. Rey .... ‘ .Mareh 

Wood, E. K. Lumber Ce. ....4 
Copy—Mogge-Privett, Inc. 

Wright, Walter ala das 


.Jan., Feb., Mareh 
Zeitiin & VerBrugge ‘ —e 
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NEW COLOR LINE OF ASPHALT TILE 
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@ A nation-wide survey condycted 

by leading color experts has determined 
color preferences in asphalt tile| and 
guided us in the production of | 
fourteen exceptionally attractive new 
shades that will greatly increas 
effects that may be obtained through 
the specification of Tile-Tex Asphalt Tile. 
Architects are invited to send the 
coupon below for printed color charts 
(now ready) and 4”’x 4” samples 

ready soon. 





ARCHITECTS: Mail coupon (attached to your letterhead) for printed color chatts and sambles 
















| THE TELE-TEX DIVISION 
4 THE FLINTKOTE COMPANY 
530 W. 6th St., Los Angeles 14 


Gentlemen: Please send Tile-Tex samples and 
printed color charts to: 


Name 


Address 
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Tanto think t RUGS KLEARFLAX 





KLEARFLAX LINEN LOOMS 
DULUTH MINNESOTA 


DISPLAY ROOMS 


NEW YORK LOS ANGELES CHICAGO 
295 Fifth Avenue 812 W. 8th Street Merchandise Mart 
Murray Hill 5-0632 VAndike 8988 Superior 0502 





